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Topics
1.Start-up Community Activities  

2.Community Inclusion

3.Growing the Community



The word “Startup”

resonates

with the word “Synchronicity”

- Mission Statement

- Vision Statement 
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My Story
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Intellectual Property Rights 
(IPRs)

Patentscope

https://www.wipo.int/patentscope/en/

https://www.wipo.int/patentscope/en/


Patenting Trends Globally
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Intellectual Property Rights 
(IPRs)

Why IPRs matter?

- Ways of benefiting from patents

- Assets

-Patents nationally and internationally

Patent Cooperation Treaty (PCT)

Main route for obtaining patents internationally



Paytm: Digital Wallet in India

Founder: Vijay Shekhar Sharma

Ownership: One 97 Communications 

Current value: Over $3 billion



Paytm: Patenting Trend - IPRs



Paytm: Digital Wallet in India - Fintech

Mobile First Social Network



Paytm

• One97 Communications Limited started as a mobile

Value-Added-Service (VAS) company.

• One97 is the parent company of many products such as

mPandit, oc2ps, & Oorja.

• PayTM stands for Pay Through Mobile



Paytm: Business Model 
– Model: offline-to-online model (O2O)

• Competitors

– Amazon

– Flipkart

– Ebay

– Bridging the Gaps 

– Noticed a paradigm shift in billing section- from paying bills 

at outlets to online payment system.



Paytm: Business Model 

– Identified the Customer Pie

• 1.32 billion people of India 

– Initial years solved the problem of transaction happening in 

Unorganised sector.

– According to Indian statistics, there are 400 million active 

WhatsApp users.



Paytm: Key Lessons Learnt

– Identified Untapped Sector Early

– New Age Payment Banking Platform 

– Find your Niche

– Customer Acquisition should be fast

– Who is your Investor? 



Paytm: Future Plans

Enhance customer experience and meet customer 

demands in speedy manner.



Scaling Up Start-up

- Who is your Investor?

- Identifying Synergies 



Successful Digital Ventures in India

– New Age Payment Banking Platform; 

– Model: offline-to-online model (O2O);

– Customer Acquisition is fast;

– Investors: Backed by Alibaba 



Start-up Community Initiatives 

Diversify! Diversify!

Diversify! – Your Networks !



Start-up Community Initiatives 

Diversify! Diversify!

Diversify! – Your Networks !

Connect the dots in diverse 
networks…Reflects Many 
Sources of Your Ideas…



4 C's to Build a Strong Startup Community
• Celebrate

– vision to “celebrate anything and everything to self-motivate 
oneself”.

• Connect

– communication and coordination between the stakeholders, 
talent pool and innovators in a start-up community.

• Convene

– Common place and providing working ecosystem.

• Innovation Hubs

• Collaborate
– Achieve a common goal and build strong ethos of generosity. 



Community Inclusion

• Facilitating intersections

– To thrive and reach one’s full 
potential.

• #BeBrandYou



Community Inclusion

• Facilitating intersections

– To thrive and reach one’s full 
potential.

• #BeBrandYou



Community Inclusion

You can’t become what you can’t see. 
Envisioning the future in present is the Oracle
KEY.”

Change the status quo and current narrative of accomplishing 

task at hand.
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Growing the Community

Generic / 

Backbone 
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Cross-

Departmental 
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Provide 

Effective Solutions



Innovation in true sense accelerates three E’s:

 Economic development;

Growing the Community



Innovation in true sense accelerates three E’s:

 Economic development;

 Educational technical knowledge;

Growing the Community



Innovation in true sense accelerates three E’s:

 Economic development;

 Educational technical knowledge;

 Economic freedom.

Growing the Community



How to utilize resources to include talent in
growing enterprise to solve data points to
Innovate solution & drive GDP to new
momentum?
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Billion Dollar Question



Committed to connecting the world

I Thank U (ITU)


