Different services (Mobile health, M-commerce, etc.) seem to catch on
ent markets. Is there any recipe on guessing which ones will catch on in your
market?
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BUSINESS MODELS

BUS.1 : DRIVING INNOVATION AND SUSTAINING NEW
BUSINESS MODELS ACROSS MARKETS

A key policy goal of ubiquitous ICT and broadband is to foster innovation, not
only in the ICT sectors but also across the economy. Thus, the reference to ICT
as the infrastructure of infrastructures. As ICT and broadband become widely
adopted and used, they become platforms for the development of new ser-
vices and even new technological development. This session examines how
ICT and broadband can foster and stimulate innovation.
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