
GREEN@ICT
The ICT industry consumes up to 10% of the world’s energy and emits 

up to 3% of CO2 emissions; doubling every 5 years. At the same time, 

there is also a great opportunity to use ICT as a tool to reduce Green 

House Gas emissions in other industries, including playing a role in 

climate change monitoring. Some estimate that ICT can reduce the 

carbon footprint of other industries by as much as 15-20%. One of the 

thematic pavilions at WORLD 2009, Green@ICT serves to build a strong 

ecosystem of players with a platform for showcasing solutions, net-

working and creating new business and partnerships.

STEP INTO THE FUTURE TURE 
OF ICT AT THE EXHIBITIONHIBITION
With a long-standing h istory of  promot ing te lecommunicat ions and ICT for f  promot ing te lecommunicat ions and ICT for 

g lobal  benef i t ,  the Exhib i t ion at  on WWORLDO  2009 prov ides a venue for  show- 2009 prov ides a venue for  sh

casing the latest  technologies and serv ices.  I t  prov ides both the pract i -log ies and serv ices.  I t  prov ides both the pract i -

ca l  rea l i ty  and commercia l  counterweight to the inte l lectual  debate tak ing rc ia l  counterweight to the inte l lectual  debate tak ing 

p lace at  the Forum. 

The Exhib i t ion p lays a v i ta l  ro le in int roducing solut ions for  today’s de-The Exhib i t ion p lays a v i ta l  ro le in int roducing solut ions for  today’s de-

manding marketplace.  Company representat ives network and negot iate, manding marketplace.  Company representat ives network and negot i

leveraging technology to improve bottom l ines and advance del iverables. veraging technology to improve bottom l ines and advance del iverable

The wor ld is  looking out for  the latest  innovat ions that  wi l l  he lp advance The wor ld is  looking out for  the latest  innovat ions that  wi l l  he lp advanc

global  economic recovery.  Be sure that  your company’s latest  products g lobal  economic recovery.  Be sure that  your company’s latest  products 

and serv ices are fu l ly  represented! and serv ices are fu l ly  represented! 

Whether your goal  is  launching new products,  unvei l ing a new brand iden-Whethe

t i ty,  announcing a new partnership or  seeing and being seen, the Exhib i-

t ion prov ides f lex ib le part ic ipat ion opt ions to meet a l l  the needs of  your 

organizat ion.  Face to face network ing and negot iat ing a l low c l ients to re-

a l ly  uncover the depth of  offer ings and brands. Discussing var iety,  choice, 

customizat ion and partnerships are just  a few of  the examples of  how v is i -

tors uncover the best f i t  wi th maximum value for  the i r  investment.

EXHIBITION SHOWFLOOR
The Exhib i t ion Showf loor is  the centre of  buzz and act iv i ty  wi th l ive dem-

onstrat ions and innovat ive offer ings.  Inc luding a number of  nat ional  and 

regional  pav i l ions,  expect a g lobal  representat ion of  the ICT sector f rom 

around the wor ld.  A number of  themat ic pav i l ions showcase the ro le and 

reach of  ICTs in address ing some of  society’s most press ing chal lenges 

such as heal th,  env i ronment and educat ion.

TELECOM VILLAGE
TELECOM Vi l lage prov ides a quieter  env i ronment to support  onsi te meet ing

requirements.  Some of  the most exci t ing outcomes of  WORLD events arr ive

as intangib les that  mater ia l ize through savvy negot iators c l inching deals 

and seal ing partnerships in the i r  onsi te off ice env i ronment.
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