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“Using the Internet for Distance Learning” is a complete self-learning course. It explains, in a
practical form, the use of the Internet to deliver training courses via the Internet. It includes Web page
design, as well as organization of remote tutoral interaction using a range of computer-mediated
communication media.

Date of publication: Available

Language: English

Format: HTML

Conditions: This product is not sold, but leased and licensed according to the

annexed Licence Agreement for a single-user or multi-ueew6rked)
environment.

Price in Swiss Francs: Catalogue Pricefor asingleuser:  300.—

Member States and Sector Members:  250.—
Least developed countries:  60.—

Price multiplier for multi-users
Number of authorized users 2-10 | 11-25 | 26-50 | 51-100 >100
Price multiplier 2 4 6 9 on request

Please complete the enclosed Licence Agreement and Order Forms and return them, duly signed, to the
ITU Salesand Marketing Service.

Sales and Marketing Service Telephone: +41 22 730 61 41
Place des Nations Telefax: +41 22 73051 94
CH-1211 Geneva 20 X.400: S=sales; P=itu; A=400net; C=ch
Switzerland E-mail:  sales@itu.int

http://www.itu.int/publications



Using the Internet for Distance Learning

Aims and objectives

After working through the Course, the participants should be able to:

e Produce Web pages in simple Hypertext Markup Language (HTML) according to principles of
good design.

» Evauate on-line training courses according to educational and human-computer interaction
criteria.

*  Assessthe best means of on-line delivery of conventional print-based distance learning material.

e Design and manage remote tutorial interaction using a range of computer-mediated
communication (CMC) media.

»  Prepare and deliver on-line training modules to meet atraining need for a particular target group
and topic in your own Organization.

Content

Unit 1 — Creating learning materials for the Web
1.1 How the Web works
1.2 Learning by searching
1.3 Designing for the Web

Unit 2 — Supporting interaction in on-line training
2.1 Rationaefor interaction intraining
2.2 Managing interaction in synchronous and asynchronous media
2.3 Collaborative work on-line

2.4 Moderating on-line interaction

Unit 3 — Planning a Web-based course
3.1 Selecting material for on-line delivery
3.2 Breaking material down into instructional components
3.3 Creating learning paths through the material
3.4 Using external sources and resources

Unit 4 — Developing guidelines for users

4.1 Preparing tutors and resource staff x
4.2 Preparing trainees for on-line learning
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PROTECTION OF RIGHTS, LICENCE AGREEMENT
AND DISCLAIMER OF WARRANTY

1. In order to preserve and protect its rights, the International Telecommunication Union

(ITU) fully retains al titles and rights on its computer programs, data and accompanying

written material (hereinafter the “product”) and does not sell any rights related thereto; it
grants, however, the right to use the product by means of a product licence not implying in any
way any sale of the original product or any copy thereof.

2. By the present licence, ITU grants you a non-exclusive right to use and display this copy
of the product transmitted to you herewith, your use thereof constituting your agreement with
the terms and conditions of the present notice.

3. This product is the subject of copyright. Unauthorized copying of the product is
expressly forbidden. You may make one copy of the ITU product solely for backup purposes.
You must reproduce and include the copyright notice on the backup copy. This product is for
the number of authorized users indicated in your order.

4.  You may not distribute copies of the product to others, or create derivative works based
on the product. In no event may you transfer, assign, rent, lease, sell or otherwise dispose of
the product.

5.  The product and accompanying written materials are provided “as is” without warranty
of any kind. ITU does not warrant, guarantee or make any representations regarding the use, or
the results of use, of the product in terms of correctness, accuracy, reliability, currentness, or
otherwise. ITU shall not be held liable for any direct, indirect, consequential or incidental
damages arising out of the use of or inability to use this product.

Copyright [1 1998 by the International Telecommunication Union (ITU)

All rights reserved
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SUBSCRIPTION FORM

Using the Internet for Distance Learning

Price due for the product

A. The Customer hereby declares that it has taken full notice of the pricing arrangements in the Publication
Notice and Agreement, and that the information provided below is based on those arrangements.

B.  The Customer hereby declares that it is:

Q

a
a
a

(i) anITU Member Administration in one of the Least Developed Countries (LDCs);
(i) an1TU Member Administration not falling under (i) above;
(iii) a Sector Member of the ITU; or

(iv) asubscriber not falling under (i), (ii), or (iii) above.

C.  The Customer will use the Product as and hereby chooses:

i)
i)

Single user:  In this case, the Number of Authorized Usersis 1 (one person).
Multi-user:  Thetotal Number of Authorized Users of the Product is (please check one box):

U 2-10 Q 11-25 Q 26-50 O 51-100 4 >100

For a higher Number of Authorized Users, please contact the ITU.

The Number of Authorized Users requested for this Agreement is:

D. Price Agreement

. L Unit price in Swiss Francs Number Price Total Swiss
Quantity per Language for a single-user of users multiplier Francs
English French Spanish | Catalogue | Member States | LDC
Sector Members
300.— 250.— 60.—

The Customer hereby recognises that, on the basis of A and in accordance with the information provided under
B, C and D above, the

TOTAL PRICE due fromitis: ....................... Swiss Francs
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/

Customer’s billing address (please PRINT or type)

)

- R
Name of the Company or Institution E
h
Division / Department Name of Contact Person O
S
Street / Post Office Box b
City, State ZIP | Post Code U
h
Country O
\_Phone number Telefax number Electronic mail J

Preferred form of shipment

Customer’s shipping address (if different from above)

-
D Cheque or money order of Swiss francs enclosed

T Surface mail N [ )
D (free of charge) D Surface express D Surface registered
D Airmail D Airmail express D Airmail registered Name of the Company or Institution
Division / Department
D EMS D TNT P
(Acc. #) (Acc. #)
Street / Post Office Box
D Federal
Express
(Acc. #) City, State, ZIP / Post Code Country
o N J
Method of payment
~N

D Bank transfer of Swiss francs to Swiss Bank Corporation, Geneva

Your order reference

REFPUB \CATALOG \ORDER

D Please charge Swiss francs to my credit card account [J American Express [ Eurocard / Mastercard [ visa
\Card number ’ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ | ‘ ‘ ‘ Expiry date [[Dj Card-holder )
Please send me
4 : : N
Article TR Lang. Unit . Total
number Publication title code price Quantity CHE
- /
1 confirm this order
4 N\

Name of signatory

Signature

eate
NS

Please sign and return the completed Order form with the Subscription Form to:

ITU
Sales and Marketing Service

Place des Nations
CH-1211 Geneva 20 — Switzerland

Telefax: +4122 73051 94
X.400: S=sales; P=itu; A=400net; C=ch

E-mail:  sales@itu.int




