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Businesses evolve: from voice to data to AI
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Inventory of AI systems in Telefónica, 2023, 500+ AI systems in operation

A new ICT indicator?
Internal use of AI forbusiness 
optimization
• Cost reduction
• Revenue increase



New business models – data as an asset
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Public transport Tourism



New social value I
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17 SDGs, 161 Targets, 241 KPIs
Earthquake

Flooding



New social value II
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Payments: Stockpiling
Energy: Stopping non-essential economy activity

Telco: Remote working and schools

COVID - EU
COVID - Spain

Ebola - DRC



Enabled opportunities for statistics and use cases
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New ways of measuring statistical 
indicators

• Mobility (telco)
• Tourism (telco, finance)
• Population spending (finance)
• Energy consumption (utilities)
• Mobility data from telco sector

Recent ICT indicators

• CO2 emissions (finance)
• AI adoption (traditional, cloud providers)

Traditional
• Reported data  statistics  policymaking / use

Digital
• Observed (& inferred) 
 digital data  statistics / insights 
     policymaking / use
     applications



Challenges for statistics and use of insights
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Statistics based on privately-held data

• Privacy confusions
• Bias
• Data maturity of private sector (new ICT indicator?)
• Fair and accountable B2G data sharing conditions (Data Act)

Use of insights for social value creation

• Digital literacy of decision- and policymakers (COVID)
• Ethical use of data insights
• Sustainable financing of social value creation

• Philanthropy, social business model, public investments
• Thriving digital ecosystems and PPPs

19 November 2019

From Response to Preparedness



Thank you
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