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FINANCIAL INCLUSION

The ability of all individuals to
obtain formal financial services

appropriate to their needs

Main concern of central banks
and other financial authorities
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DIGITAL INCLUSION

The ability of all individuals to have
access to and use of Information and

Communication Technologies (ICTs)

Main concern of
telecommunications regulators




AUTCRIDADE
® NACONAL
o DECOMUNICACDES

DIGITAL FINANCIAL INCLUSION

The ability of all individuals to have digital access to and use of formal

financial services.
Particularly relevant for excluded and underserved populations.

Key components : 1) a digital transactional platform; 2) retail agents, 3) the use by customers

and agents of a device — most commonly a mobile phone — to transact via the platform.

Urgent to increase and formalize the
collaboration between central banks and
telecommunications regulators
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Collaboration between central banks and telecommunications
regulators supporting the development of digital financial services

Conceiving and developing a shared and consistent strategy;
Identifying the main critical factors to succeed,;

Actively cooperating in order to improve financial and digital
literacy;

Preparing the necessary legal and regulatory framework;
Monitoring and supervising the agents providing digital financial
services.

Sharing data and statistics on the use of digital financial services.

Also important to have the participation of other authorities, namely
consumer and data protection n authorities.
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Digital Financial Services ecosystem

Products end Services Prowided to Users
*  Transaclion Accounks
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+ Savings Accounis
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*  Procassons

Infrastructure Readiness
Technical Systems to Enable
Digitel Financial Services

Enabling Environment

Payments Systems

Violoe and Data Communication
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Hegulators
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Fimancial Inclusion Policies

*  Sioring Funds
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Sending/recelving funds
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Saving
Insuring Assats
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Executive Summary of ITU Focus Group - Digital Financial Services Outputs
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Digital Financial services requires the development of an
affordable and robust broadband internet service available for all
the population

FI G I ) FINANCIAL INCLUSION
GLOBAL INITIATIVE

&

o |

@ @’( v 4
S




®  AUTGRIDADE
® NACONAL
e DECOMUNICACES

Improvement of the mobile coverage obligations
Portugal

AREAS WHERE FIXED [[J MOBILE COVERAGE
NGA COVERAGE £ 1% OBLIGATIONS

AREAS WHERE ANACOM
IMPOSED MOBILE COVERAGE
OBLIGATIONS

Within the auction related to rights of
use of spectrum in the 800 MHz
band.

On the renewal of rights of use of
frequencies of the 2,1 GHz band.
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Use of mobile phone for Payment Services
Portugal

25,2%

19,6%
11’1% I

2017 2018
m App Mobile Banking ® MBWAY

Source: Barémetro de Telecomunicacdes da Marktest

» FINANCIAL INCLUSION
GLOBAL INITIATIVE




Importance of infrastructure sharing
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Basic bank account

It is a current account offering the holder low-cost access to a set of
banking services considered essential, including to make transactions
through the homebanking service.

Basic bank account

Low cost @(i )
essential

< . Maximum
banking services annual fee

= €4.35*

=
<+ -+ -+ + +
o debis :
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REASONS FOR NOT HAVING A BANK ACCOUNT

The costs of having a

bank account are high 6%

6%
Another reason

10%

The main reason for not having

Another person's bank a bank account is not having

account is sufficient 17% enough income to justify it

to justify it 67%

W 2015 2010

Source: Banco de Portugal survey on the financial literacy of the Portuguese population
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For the individuals who have a bank account...

FREQUENCY OF USE OF BANK ACCOUNT

graduate education °

without primar
el - |

education
- - | U

W more than once a week B more than once a month H not every month M almost never over the year M never

Source: Banco de Portugal survey on the financial literacy of the Portuguese population
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Credit register

It is key to foster financial inclusion, by supporting credit
institutions in the assessment of credit risk

THE CENTRAL CREDIT REGISTER (CCR)

The biggest database managed by Banco de Portugal.

It contains information on actual credit liabilities of individuals, companies or other entities vis-a-vis the participants, as well as potentiz

credit liabilities taking the form of irrevocable commitments.

MAIN PURPOSE DATA REPORTED

Characterization of entities, credit contracts
and related instruments and protections.
To support the participating
institutionsin CREDIT RISK
i Financial i
ASSESSMENT by allo_wmg the_m to Accounting Credit risk data
access aggregated information data data
about the indebtedness of their

current and potential new clients. _
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Financial and digital literacy

Important to prioritize an active cooperation between the central bank and the
telecommunications regulator in order to improve financial and digital literacy

Literacia digital em Portugal (2017) ANACOM | 2018

Avaliacao da literacia digital

Capacidade dos individuos na utilizago da tecmologia digital nas dimensdes:

20% Nivel basico 23% Abaixodonivelbasico  26% Nao utilizaInternet

Informagae, Comunicagao, Software e Resolugio de problemas

Dimensoes Perfil sociodemografico

Proporgio de individuos com um nivel de literadia digital acima do nivel basico por dimensdes Proporgio de individuos com um nivel de literacia digital acima do nivel basico por grupo

Total de individuos.
0% 31% 80%
Mais de metade dos individuos

o . ol At ESCALAO ETARIO
Informagdo adma do nivel basico de 1602 L] = @ Grupos com maior proporgdo de
literacia digital nas dimensées anos

i e e e ! men: 25.34 anos ® individuos acima do nivel basico
armazenar, organizar e analisar Informagdo e Comunicagio 35-44 anos . jovens
informacges digitais 45-54 anos estudantes

- - 55-64 anos nivel de escolaridade mais elevado

65 ou mais anos rendimentos mais elevados

Resolugio de 61% 68%

Comunicagao NiVEL ESCOLARIDADE Portugal acima da média da UE28
problemas

Comunicar em ambientes Até 3. ciclo
Identificar necessidades digitais, | [TERACIA digitais, partilhar recursos por Ensino secundério
usar tecnologias criativamente, ferramentas online, participar Ensino superior
resolver problemas témicos DIGITAL em redes sodais )
NiVEL DE RENDIMENTO
- - - - 1.2 quartil {mais baixo) ‘Grupos com maior proporgdo de
1% Software 58%  61% 2.2 quarti individuos acima do nivel basico
Criar e editar novos conteddos; 3.2 quartil idades mais avangadas
produzir expressaes criativas, 4.2 quartil {mais alto)
lidar e aplicar direitos de
propriedade intelectual e CONDIGAO | TRABALHO
Portugal acima da media da i Reformado
UE na dimensao Software Trabalhador

43% 4% Estudante

Desempregado

reformados
nivel de escolaridade mais baixo
rendimentos mais baixos

Portugal abaixo da média da UE28
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“Coming together is a beginning; keeping together is
progress,; working together is success”.

Edward Everett Hale

o @ National Telecom Regulatory Authority
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