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Addition of around 12 million Government's focus on 900+ mn mobile subscribers,

to the workforce every year ‘Digital India” & move to 300+ mn Smartphone users

for next five years cashless economy
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Digital Is transtorming
every aspect of Banking
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360 Degree Digitization of Banking

Digitizing
Channels
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Digitizing Channels
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Contactless

Digitizing Experience
o payments
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Digitizing Processes
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Analytics
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Evolving Digital Landscape
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Recreating Rural India
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Enabling livelihood
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Digital Adoption — Key Enablers

\_

Value Chain Financial Economic Access to
Literacy sustainability credit
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Thank You
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