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A non-government leading consumer organisation pursuing social justice and
economic equity both within and across borders established in 1983.

Five operational areas: Consumer Protection; International Trade and
Development; Competition, Investment and Economic Regulation; Human
Development, and Consumer Safety

Resource centres in Jaipur, New Delhi, Kolkata, Accra, Lusaka, Nairobi, Geneva,
Washington DC and Hanoi

Focus Areas - Research, Advocacy, Networking & Capacity-building



SERVICES SUBJECT TO QOS REGULATIONS



QOS REGULATORY FRAMEWORK



QOS STANDARDS : TRAI REGULATIONS 2012

Name of Parameter Benchmark

Service Activation/Provisioning Within 4 hours with 95% success rate

Successful Data Transmission Download 

Attempts
> 80%

Successful Data Transmission Upload 

Attempts
> 75%

Minimum Download Speed
To be measured for each plan by service provider and 

reported to TRAI

Average Throughput for Packet Data > 75% of the subscribed speed

Latency Data < 250 ms

PDP Context Activation Success Rate ≥ 95%

Drop Rate ≤ 5%





MOBILE INTERNET QOS SURVEY (2016)

Summary of Key Findings

Parameter
West 

Bengal
Rajasthan NCR

Level of Satisfaction with QoS is good 45% 24% 52%

Awareness levels in respondents is good (regarding data plan) 63% 62% 82%

Service providers should regularly alert customers on data usage 83% 62% 58%

Service providers should mention the exact amount of data that is 

consumed per month by users
58% 73% 60%

Respondents do not know about QoS parameters but want to know 65% 93% 81%

Service providers should be ranked (quarterly) on the basis of their 

performance
91% 98% 97%

*Conducted by CUTS International



CHALLENGES RECOMMENDATIONS

Opaque & Delayed Policies

Poor Connectivity

Network Dynamics

QoS Performance Reporting 

Technology Disruption Argument

Rigorous Measurements

Operator Ranking

Information Disclosure

Broadband Labels

Awareness & Education



CONSUMER BROADBAND LABELS

BENEFITS

Operators
◦ Showcase better performance numbers

◦ Ensures compliance to regulations

◦ Increases transparency in the ecosystem

Consumers
◦ Raises awareness & Assists in comparison

◦ Identify value-for-money features 

◦ Better decisions based on usage habits

CHALLENGES

Capacity & Awareness

Network Dynamics

Reporting & Methodology



CONSUMER BROADBAND LABELS



HOW TO ACHIEVE BETTER QOS 
MEASUREMENTS?

Innovative Tools

Frugal Tools

Amendments to QoS Regulations
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