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A Picture of Data Traffic and Internet Use  
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Classification of OTTs & Online Platforms

Business license Regulation strength Examples

Telecommunicatio

ns

Services

Basic
Registration

or Notification
Strong Most Telcos

Value-

added

Notification

or exempted
Weak

Google, Naver, 
Kakao, etc.



Regulatory trends in other countries

EU



Intermediary 

services

Hosting 

Services

Online

Platforms
VLOPs

Transparency reporting ● ● ● ●

Requirements on terms of service due account of fundamental right

s

● ● ● ●

Cooperation with national authorities following orders
● ● ● ●

Points of contact and, where necessary, legal representative
● ● ● ●

Notice and action and obligation to provide information to users
● ● ●

Reporting criminal offences ● ● ●

Complaint and redress mechanism and out of court dispute settlement
● ●

Trusted flaggers ● ●

Measures against abusive notices and counter-notices
● ●

Special obligations for marketplaces, e.g. vetting credentials of thir

d party suppliers ("KYBC"), compliance by design, random checks

● ●

Bans on targeted adverts to children and those based on special cha

racteristics of users

● ●

Transparency of recommender systems ● ●

User-facing transparency of online advertising ● ●

Risk management obligations and crisis response ●

External & independent auditing, internal compliance function and 

public accountability

●

User choice not to have recommendations based on profiling
●

Data sharing with authorities and researchers ●

Codes of conduct ●

Crisis response cooperation ●



Regulations in other countries

USA



Two Issues in Korea

In-App Purchase(IAP)



Two Issues in Korea

SKB vs. Netflix 



Two Issues in Korea

SKB vs. Netflix 
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