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Necessity for evidence

> Market studies

v’ Reports from consumer surveys periodically run by ANCOM revealed a

growing importance of telecom services bought as bundles/tied

v Both in case of residential & business customers
v We also ask the main reasons for choosing bundles

> Operators offers
v' More & more were tying or bundling their services

> Strong need for official statistics from ANCOM
v' Reporting
v National & international institutions
v’ Operators & Journalists
v' Market analyses
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Evidence from end-user surveys

Percentage of subscriptions bought as
bundles / tied / multiple services
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» Main reasons for purchasing bundled services

v’ Lower total costs
v’ Easier to use & pay
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Official statistics - Action

> In ANCOM'’s Decision for data reporting a separate Annex for
integrated services was introduced

> Definition issues led to 3 different categories
v Bundles (lower total tariff)
v' Tied services (conditional purchase)
v Multiple services

> Multiple services category includes
v' Bundles
v’ Tied services
v' Users with 2-5 services bought separately from the same operator

> Allows flexibility - ready to respond to different needs & tasks
v'Market analysis
v'data collection
v'reporting to different institutions
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Official statistics - Breakdowns

> 2/3/4/5 play (26 categories)
v’ Fixed telephony
v Mobile telephony
v' Fixed broadband
v’ Mobile internet
v’ Subscription TV

> Breakdowns
v' Residential / Business
v' Urban / Rural

» Emphasizing & doubling
v All values in this Annex are also included in those reported for each individual
service in their dedicated annexes

» Subscribers — bi-annually
> Revenues — annually

www.ancom.org.ro

11/25/2014



Official statistics — THE Table
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Official statistics — accuracy

> Definitions & lots of explanations for operators are included in the
Decision

> Services purchased at the list tariff, but free months were offered if
purchased together (e.g. 12+3 free of charge, 15t month free) should
be considered as bundles, since the total tariff is lower

> Urban vs. Rural
v Main principle: where the connection is installed
v' If not possible (mobile, homezone, DTH), the billing address

» Try&buy users are not included

» Changing history — operators are modifying the tariff plans for
existing clients

» Marketed pure bundles offered by 2 operators, usually within a group
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Official statistics — data collection

> Online data collection system hosted on our webpage

> Information is filled by operators & electronically signed using a
qualified valid certificate

> Allows primary data validation, using logical correlations between
indicators
v" Warning messages — data to be reviewed
v Error messages — data to be modified

> Data may be modified anytime & must be re-signed
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End-user surveys

> Periodically conducted by ANCOM
v Monitor tendencies
v Market analyses purposes

> Residential / business users

> Usually contain some questions on bundling/tying
v' Services included
v Main reasons for choosing bundles
v Intention to switch to purchasing bundles for non-users
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Providers of 2-5 services

. » 79 bundles
2-5 165 providers , g tied
services
163 providers ° 79 bundles
e 29 tied
2
: e 12 bundles

3 16 providers . 6 tied

I 1 bundles
4 4 providers e

5 3 providers 0 bundles

1 tied
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Strong consumer preference for 2-5
services from the same operator

74% of all fixed telephony
subscriptions

929% of all fixed 27% of all mobile telephony
broadband connections SIM cards

9.5 million multiple services
2-5 play users, of which:

47% per 100
inhabitants 3.6 million bundles

0.6 million tied

52% of all TV 41% of all mobile
subscriptions internet
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Services most commonly purchased
together

Mobile Fixed Telephony +
Telephony + Fixed Internet+
Mobile Internet ™v
53% 11%
Fixed Internet
+TV
8%

Fixed Telephony
+ Fixed Internet
8%

Fixed Telephony +

Other 2-5 play Fixed Internet +
v

combinations
15% 50/

> Mobile Telephony + Mobile Internet is the most “natural” package
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Thank you!

Do not hesitate!

bogdan.vasilescu@ancom.org.ro
sasp@ancom.org.ro
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