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Malawi at a glance – some numbers 
INDICATOR STATISTICS YEAR 

Population* 15.8 million 2014 

Population density 139/Km² 2014 

Surface area 118, 484 Km² 2008 

GDP/Capita($) 380 2013 

Urban/rural population 15.3:84.7 2008 

  INDICATOR STATISTICS YEAR  

 Telephone Operators 5 (4 operational) 2014 
 Internet / Data Operators 46 2014 
 International Gateways 4 2014 
 Subscribers (Mobile / Fixed) 5,3 Million 2014 
 Teledensity (Telephone) 38.3 % 2014 
 Teledensity (Internet) 6.7 % 2014 

Telecommunications sector 



Background 
 No market study done before 
 Study instituted in response to the increasing growth in the 

telecommunication and broadcasting industries that is 
raising fundamental challenges in market definition and 
market power determination 

 MACRA’s need for guidance in economic regulation with 
emphasis 0n interconnection, tariff regulation and consumer 
protection 

 MACRA’s ‘request for Technical Assistance in Economic 
Regulation’ to ITU/BDT – 4th July, 2014 

 Under the guidance of the Regional Director of the ITU 
Regional Office for Africa,  the Regulatory Market 
Environment Division (RME) and working in collaboration 
with the ITU Programme Officer; Harare Area Office 

 Engaged Research ICT Solutions as Consultants 
 Study conducted within a period of three months 



Approach 
Best practice factors that were considered in a dominance 
evaluation in Malawi 



Analysis Results 
Potential markets in Malawi 



Implementation 
MACRA to issue a consultative paper to the 

industry 

 Industry to submit comments on the 
recommendations after 30 days 

MACRA to make final determination on  

 Regulatory measures 

 Monitoring requirements 

 Maintain database of information 

MACRA to implement second half of 2015 
 



Challenges, lesson learnt and conclusions 
 Limited budget  
 
 Resistance from operators to submit RFIs 
 
 Yet to engage the operators on  recommendations after 

Board’s approval-need of an effective implementation 
plan 
 

 Possible to carry out a ‘market analysis’ with  best 
practices 
 



THANK YOU !! 
ZIKOMO!! 
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