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1. Technical perspective

Two approaches

Traditional

TV
Networks

Hybrid
Delivery
Networks

Integrated
Delivery
Networks

Source: ITU

QoS' Managed QoS' Unmanaged

Linear VOD
T-DMB in Korea

MTV. 3/4G

Hinear & LTE-eMBMS - KT
VOD q
in Korea

4/5G

' Picture quality &
service availability

Video service type:
‘ Linear TV/Video

. Video on Demand

Reception mode:
- Fixed & Portable

- Mobile (all modes) ;
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1. Technical perspective

Functionality (almost) the same
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1.

Technical perspective

Technical rationale the same

MTV

—

plexer transmitter

0SS/BSS | Core Cellular |
integration > network TP base station

Mobile operator

Source: ITU

LTE-eMBMS

Broadcast network operator 58
- ’A";/Z*{'\‘\ ( MBSFN area0 MBSFN area 255 _
L | Multi MTV : : ' i

| MBSFNreservedcell.
| AcelwthniheMESFN
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Source: 3GPP

Like digital radio & TV networks e eMBMS is LTE system’s evolution

CAS often DRM based
Mediation platform
In-band systems can switch

for broadcasting (based on LTE-A)
* Flexible switching between unicast
and broadcast mode (per system

between base service & MTV cell and time period)

Technical rationale: off-
loading video traffic (€
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2. Consumer perspective
Mobile TV not limited any longer by technology
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2. Consumer perspective

ICT consumption patterns have changed
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2. Consumer perspective
Mobile TV is supplementary

Video Minutes per Session per Device Type

How many VOD/Linear TV
sessions?

100.0% .
e |sdemand restricted by
90.0% . .
80,0 available capacity and/or
70.0% price?
60.0% * |sdemand for Linear TV on
50.0% mobiles distinct or subset of
40.0% premium content (= spikey
30.0% demand)?
20.0%
10.0% I I H
0.0% N s—
Phone Tablet  STB/Comnected v ° NO need for broadcast based
lution
mShort form (0-5 minutes) ¥ Medium form (5-20 minutes) el bt

 Mobile watching does not
cannibalize TV revenues

* Mobile watching can only

Source: OOYALA Global Video Index Q2 2017, adapted supplement TV revenues
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= Long form (20 minutes or more)



