The smart life in China



Life is changing...



Catering Payment
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Vending Machine
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Parking Payment
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Bus ticket Payment
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Medical Payment
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Gas station payment
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2017 MOBILE PAYMENT USAGE IN CHINA REPORT
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For any inquiry about this report, please

contact us via liwan@tencent.com .




WeChat Pay & Smart Life

WeChat Red Packets January August
Went viral during China's Saw explosive growth Launched WeChat Smart Life
Spring Festival as ride-sharing Solutions, offering 020 tools
services accelerated covering over 30 industries
March

Opened to business use

September
Opened to 3™ party developers &
service providers

April
Launched Spark Program to
support service providers

September July

Announced "zero tech Launched Open Platform and
requirements” for a lower WE Plan, to support overseas

adoption threshold merchants and partners
2017



MOBILE PAYMENT CONNECTS BUSINESSES AND USERS

WeChat Pay Adoption in China

A

Available in Adopted
millions of across over
stores 30 industries

WeChat Pay is now the core of WeChat's "Smart Life Solution®,
which has been adopted by millions of stores in more than 30
different industries.



THE DEVELOPMENT OF CASHLESS PAYMENTS IN CHINA: 2013-2016

B Transactions (100 Million)
B Amount (RMB:Trillion)

Cards Mobile Payment Mobile Payment
via Banking Apps via Non-Banking Apps
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HOW DO YOU FEEL IF YOU DON'T CARRY ANY CASH?

“I'd be concerned all-day that there'd 1 20/0
be a situation requiring cash.” -

a

©)
84%

“Whatever, I can
use mobile
payments.”




SMART LIFE - DINING
ALMOST ALL DINING ESTABLISHMENTS ACCEPT MOBILE PAYMENTS

In China, every segment of the dining industry has adopted
mobile payments, with fast-food chains having the highest usage.
Even street food stands today accept mobile payments, thereby
increasing the trust between vendors and customers.

Dining 74 69 66

B Mobile payments

» 58 56
Cash
B Credit card 37 40
% by payment method 21
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Fast-food Bakeries Cafes Restaurants Fruit Food Stands
Chains Vendors



SMART LIFE - RETAIL
PENETRATION OF MOBILE PAYMENTS VARY ACROSS RETAIL SECTORS

Convenience stores are the highest-frequency sector for mobile
payments. Mobile payments have become the payment method of
choice for brand retail and appliance stores where people used to
swipe credit cards.

Retail 68

63 62 -
B Mobile payment 53
B Cash 51
B Credit card 32
% by payment method 2? 25 25 28 25
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Convenience Medium Shopping Brand Flarists Appliance
Stores & Large Malls Retailers Stores

Supermarksts



SMART LIFE - ENTERTAINMENT
MOBILE PAYMENTS IS MOST POPULAR IN MOVIE THEATERS

A wallet is no longer a must for Chinese consumers. For

entertainment, mobile payments is most popular when purchasing
movie tickets. Online services make ticket purchasing easier and
faster, with mobile payment a more favorable choice for pre-orders.
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Entertainment

B Mobile payment 52

B Cash
B Credit card
% by payment method
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Maovie Beauty Sports Spa & ars Gyms Internet
Theaters (Karaulr.e} Salons Venues — Massage Cafes
Centers



SMART LIFE - TRAVEL
MOBILE PAYMENT IS NOW THE STANDARD

Travel is easier with mobile payments. Now people can
travel any where with a few quick taps on their smartphone.
In China, it's become routine for consumers to use mobile
payments to pay for taxis.

Traveling
62
B Mohile payment 57 56
Cash
B Credit card 4845
% by payment method 33 32
I I I
11
7 4
3 l m -
Taxis Hotels Tournist Gas Stations

Attractions



How do we make the change



WeChat Pay, Gamify payment and make it social

Direct Transfer
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Receive Money Red Packets Go Dutch



WeChat Pay, is not just a payment method

WeChat Monthly Active Users
reached 963 Million in 2017Q2

In 2016 spring festival period (6 days),
Over 500 million active users using
WeChat red packet

32 Billion WeChat red packet sent in
2016 spring festival period ( 6 days )




WeChat Pay, bring the convenience to online & offline
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Be scanned to pay by a POS machine



Payment Service Provider (PSP) is a KEY

WeChat pay

Business
Merchant - Enterprises / SMB

/ NGO /
Government

Payment Service Providers

Technical service; Industry specific solutions;
Provide POS machine hardware;

Store marketing campaign operations
Distribute marketing and signage materials



To Build A Strong and Best-In-Class
Cross Border Payment Ecosystem

An Open, Fair and Independent Environment for Payment service Providers

Fair Open Independent




