Lengthen the life of lead-acid batteries &
Regenerate old abandoned batteries
With “Super-K” and our technology

Lead-acid battery is indispensable for building infrastructure for information technology
and telecommunications in non-electrified regions. Introducing our efforts to minimize
waste and reduce cost of lead-acid battery.
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Cost Reduction & Green Environment

P type Super-K activator A type Super-K activator
for vehicle batteries for tubular type & deep cycle batteries

Super-K Patented Battery additive for lead-acid batteries
Developed by Dr. Akiya Kozawa and ITE researcher group

World’s most economical way of battery regeneration and re-use of
old abandoned batteries

Extend battery life up to 10 years max. when Super-K is used in
batteries deteriorated by sulfation.

Lead-acid Battery : Useful for electric power storage for building infrastructure
for ICT & electrification in non-electrified regions in developing countries.
Making best use of limited natural resources and reducing cost for battery replacements.












* Battery cost and replacement battery cost for storing electric power

are huge and heavy burden to the people
* Promote penetration of small scale power generation system by

lowering the costs necessary for batteries

>

* Power generation utilizing renewable energy is our goal
* Huge growth is expected for Solar PV and wind power generation
* Large scale power generation systems require huge cost and time

Need to make inexpensive small scale power storage systems

e

[World’s lowest cost solution for extending the life of lead-acid batteries and re-use of
abandoned lead-acid batteries by regeneration charging with Super-K] By [ITE Technology for
lead-acid batteries ] has big possibilities for use in various situations and will contribute to the
utilization of renewable energy for power generation and power storage systems.



Challenges and opportunities for startups

1) Challenges/hurdles for new venture companies:
a. No name, No brand value
b. No credibility (established)
c. No reputation, No recognition
** Lack of fund for advertising
** However good the technology or products are,
people won't believe in new things easily.



CSFs = Critical Success Factors

1) ‘FOCUS” After initial stage of Try-and-error, you must FOCUS.
And, narrow down and go deep.
Where is your target niche market ?
Find it out.
** Set up of business model
2) “PASSION” for your business and success

3) Work with a small group of Professionals
Each person in each different field
(Inventor: World’s top level researcher of batteries/additives
President: Passionate believer in our product/technology
Expert of International business
Expert of Intellectual Property, Patent applications)

4) “Flexibility”  Adjust to the demand/market/people

5) “Idealism”  Contribute to the world
6) “ITU Award”



