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GLOBAL DIGITALIZATION



9 of top 10 device makers
in the World are Asian

2 billion customers
use Asian messaging applications

The Facebook capital 
of the World is Bangkok

India largest market
for Whatsapp

Malaysia Thailand Myanmar Pakistan Bangladesh India
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34%
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Active data users
Percentage of own subscriptions

73%
Norway

INNOVATION IS MOVING TO ASIA
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SHARED VALUE AND TARGETS FOR A DIGITAL THAILAND



5

6 PILLARS FOR A DIGITAL THAILAND

Digital Infrastructure
Digital Innovation 

Ecosystem

Digital Technology 
for an Equitable 

Society
Government Services Human Capital

Holistic Frameworks 
for a 

Digital Thailand

DIGITAL ECONOMY FOCUS PILLARS AND RECOMMENDATIONS
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The Challenge: Thailand lacks both fixed 

and mobile digital infrastructure coverage and 

mobile penetration, particularly at the 4G level

dtac Recommends: 
Development of a spectrum roadmap for the 

allocation and auction of 700, 850, 1800, 2300, 
2600 MHz bands

PILLAR 1: DIGITAL INFRASTRUCTURE



7

The Challenge: Businesses lack 

know-how to take full advantage of 
digital technology in their operations

dtac Recommends: 
Promotion of the digital startup ecosystem and 

entrepreneurship through multi-stakeholder 
partnerships, such as dtac Accelerate.

PILLAR 2: DIGITAL INNOVATION ECOSYSTEM
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The Challenge: 
48 million Thais remain unconnected and 

unable to avail themselves of the 
socioeconomic benefits of the internet

dtac Recommends: 
Public/private partnerships to digitize health, 

education, financial and agricultural services, 
such as dtac’s Smart Farmer program

PILLAR 3: DIGITAL TECHNOLOGY FOR AN EQUITABLE SOCIETY
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The Challenge: 
Thailand currently lags behind developed 

nations in the online availability of basic 

public services 

dtac Recommends: 
Private sector engagement to accelerate e-
government services, such as dtac’s Paysbuy

PILLAR 4: E-GOVERNMENT SERVICES
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The Challenge: 
Gaps in the educational system and 

lacking digital readiness in the 

workforce

dtac Recommends: 
Public/private partnerships in sourcing private 

sector expertise and human capital to deliver 

up-to-date and relevant instruction, such as 

dtac’s Net Arsa program

PILLAR 5: HUMAN CAPITAL
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The Challenge: 
Lack of holistic framework for laws, 

regulations and criteria for governing 

the digital sector

dtac Recommends: 
Implementing transparent digital economy 

laws and ensuring the independence of the 

NBTC, as well as building digital resilience 

among consumers through Safe Internet 

activities 

PILLAR 6: HOLISTIC FRAMEWORKS FOR A DIGITAL THAILAND
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ROLES OF PUBLIC AND PRIVATE SECTORS



Thank you

Rajiv Bawa 
Acting Chief Corporate Affairs Officer

dtac (Total Access Communication PLC)
E: rajiv.bawa@dtac.co.th


