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COMPETITION MODEL 

Superintendência de Competição - SCP 2 

Basic framework defined by D.261 - Regulatory principles for market 
definition and identification of operators with significant market power c 

Defining the 
Relevant Markets 

Finding the 
companies with 

Significant Market 
Power (SMP) 

Applying ex-ante 
regulatory 

asymmetries to 
SMP companies  



GAPS MODELING 

Market Concentration 
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Category 1 
(Less regulation) 

Category 2 
(Light Touch 
Regulation, 

Frontier of Eficiency) 

 

Category 3 
(Heavy 
Reagulation, 
Frontier of 
competition) 

Category 4 
(Frontier of 
Universalisation) 



Fixed Broadband Fixed Broadband 
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• HHI ≤ 4.400 
• 3 providers with 20% or more 
• 3 or more fiber providers 
• Penetration above 42,30% 

  
• HHI ≤ 4.850 
• 2 providers with 20% or more 
• 2 or more fiber providers 
• Penetration above 42,30% 

 

• None fiber provider 
• Penetration below of 10,02% 

25 Municipalities (0,45%) 
7,25% of population 
11,61% of access 

111 Municipalities(1,99%) 
26,32% of population 
48,17% of access 

1.931 Municipalities(34,67%) 
12,57% of population 
1,07%  of access 

• Others 
3.503 Municipalities(62,89%) 
53,86% of population 
39,15% of access 



Voice 
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Only fixed Fixed Voice + Mobile 



Value Chains 

Wholesale Retail 

PASSIVE INFRAESTRUCTURE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Mobile Voice 
Calls 

Fixed 
Broadband 

Pay TV 

Fixed Voice 
Calls 

Fixed Voice 
Termination 

Mobile 
Termination 

National 
Roaming 

Fixed Network 
Access 

Data 
Interconnection 
(Peering and IP 

Transit) 

Content Provision 

Low Speed 
Leased Lines  

High Speed 
Leased Lines 

Mobile 
Broadband 

Mobile in 
Roaming 

ACCESS/TERMINATION TRANSPORT 

Mobile Access 
Network 

Access  for 
Content 

Content Transport 



Thank you! 
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