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Digital Signage is a subset of
Digital-out-of-Hoe (DOOH)
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|tal blllboard can generate
imes more AD revenue than a static one

Source: Eric Penot, Digital Media Director JCDecaux, OVAB DOOH Conference, October 2010, Munich



OVAB Europe at a glance

- OVAB Europe was founded
13.11.2008

= First independent PAN European
DOOH association

27 Member companies in 10
European countries (as well as
MENA region)

Strong co-operation with DPAA
(formerly OVAB US)
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Vision — Mission - Strategy

Vision

¢  DOOH media should become a major player in the
marketing and media industry.

Mission

e Our mission is to raise the awareness and to establish
DOOH as media. OVAB Europe is the independent
representation and spokesperson for the European
digital-out-of-Home industry.

Strateqy

1. Continues communication of the DOOH advantages .
2. Education of advertisers and media executives.
3. Setting of industry standards and guidelines
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Importance of DOOH for Digital
Sighage

$ 3,4B

$ 6,4B

$16,9B
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Achievements of OVAB Europe

= Successfully established the 1st
DOOH Business Climate index

100

(DBCI) -
= Conducted the first OVAB Nielsen e 3 9
Media Effectiveness Study o - DBCI 2009 Q3:
20
» Launch of the first OVAB DOOH o
Conference gg OVAB e
= First Standardization initiatives | [t
took place
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European Screen Installation Base

Installed Base In Thousands
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* Please note - ‘screens’ includes all technologies including
TV/monitors/LED etc of all sizes

** Ad based refers to networks that are selling advertising space to
third parties
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European Market Data

¥ Total cost of Digital Signage systems will decrease over the next
years

¥ Espacially Hard- and Software vendors will be under strong
competition
¥ Solution companies will benefit from the market change
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DACH Market Data

¥ DACH Market is growing by 20%

e Display Manufacturer represent highest revenue, where System
Integrator report the highest margins

¥ DOOH Market shows the highest growth with over 30%
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Structure of OVAB Europe

OVAB Europe

Digital-

Digital out-of-
Signage Home

(DOOH)

Member companies actively involved in
working groups
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Internet Advertising Revenue ($ Billions)

IAB Launched

Interactive Advertising
Bureau

Audience
Metrics
Launched

7
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Associations and Standards are
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Cinema Revenue {$Millions)

Cinema Trade
Assoc. Launched

Nielsen Starts
Cinema Metrics
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OVAB Europe Initiatives

¥ Standardization Working Groups
» Audience Metrics
» Media Currency
» Proof-of-Play
» OVAB Europe Quality Certificate
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Standartization initiatives

» Major DOOH media owerns worked
together in the standartization
working group to propose a set of
minimum standards

¥ Standards on:

Media currency
Audience metrics
Proof-of-Play method
Reporting schemes Quality
Playout rate certification
Service levels
Processes

$ & & & 3 3
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Audience Metrics today

GROSS VENUE Retai
il
TRAFFIC eta

* Receipts multiplied by 1,5

Shopping Malls

« Car’s at the car park multiplied by
2,0

Travel Agencies

 Booked travels multiplied by 1,5

Golf Clubs
« Members multiplied by 3,0

® LESS VALUABLE $



Audience Metrics future

¥ The standard for the OVAB Europe audience metrics comply
with the dpaa metrics

¥ Audience data will be certified and meassured by a 3rd party
company

Venue Traffic: total number of visits in venue

Venue Screen Traffic: Number of visits in the screen zone
Traffic

Screen Audience: Screen traffic with notice

Notice: Looking at a screen while in the screen
zone (the physical area in which a person is

Screen able to see and/or hear a screen)
Audience

AUA: the screen traffic, with notice, for a unit of time
equal to the typical ad unit

Average Unit
Audience
(AUA) Average GROSS
impressions will be
meassured by a 3rd

party research company
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Media Currency

¥ The standard media currency for DOOH networks will be

CPM (cost per mille)

Venue
Traffic

Screen
Traffic

Screen
Audience

Average Unit
Audience
(AUA)
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Price per 10-second-spot
(per week)

e.g. € 60k

Divided by gross
impressions

e.g. / 40.000

= CPM

e.g. € 60k / 40.000 = 1,50€
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Proof-of-Play

¥ Proof-of-Play will require a 3™ party company auditing, self-
auditing will not be valid anymore

¢ 3" party AdServing platforms will be audited as well

Server Playout PC Screen

Reporting
mandatory
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OVAB Europe will certify the
compliance

Requirements

+ Minimum number of screens

+ Audience metrics audited by
market research company

« Media currency CPM based
on audience metrics

« Standardized proof of play &
reporting

+ Proven playout rate of 99%

+ Proven service levels

+ Audited processes
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ppecihg el AUSSENWERBUNG E.V.

Euvrope

Quality certification for DSC networks

OVAB

1 Wi ‘
Cistntusme Vided ’;nvy | FACHVERBAND

Certification period initially one year
First certification period 2012

Applications to be submitted to OVAB
4 weeks prior to certification process

Certification fee: thd

40



OVAB Europe Standartization
Roadmap

2011 2012 2013
Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
] H ] ] | { | ] ]
| | | | | | |
Standards 1.0 /
Standards | |
‘ Development of Standards 2.0 é Standards 2.0
[ | B, ‘-__
Certification ‘ Certifications for 2012 )é Certifications for 2013/2014 /5
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Summary

¥ OVAB Europe is the only PAN
European DOOH industry association

¥ DOOH is the key driver to the Digital
Signage industry

¥ Standardization is mission critical for
further growth
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Arigatou Gozaimashita !

Dirk Hulsermann, Founder and President

|| @dhuelsermann

OVAB
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