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	Abstract:
	This contribution aims to propose the implementation of an internal and external Communication Plan for the UIT-T, which should include all the different and available media means.



Background
We are living a digital revolution where telecommunications and information and communication technologies (ICT) are becoming key actors not only in the IT Sector, but as a tool to develop all other sectors which redound in social and economic development and growth.
Specially, in the Communication sector ICTs have become essential both to be informed, but also to inform and to disseminate relevant information, and most of all to do this in real time.
ITU as the UN Agency specialized in ICTs should take the lead in using ICTs to communicate.
Although ITU has its own communication team and strategy, also the Sectors need to implement their own Plan taking into consideration its own needs and specificities.
ITU-T needs to implement its own internal and external Communication Plan, which should include all the different and available media means. This refers to social networks such as Twitter, LinkedIn, Instagram, etc.

Proposal
TSAG to request TSB to implement a Communication Plan that should consider:
· to continue using the traditional means of communication, but to consider that formats should be able to be shared also in other means like social networks.
· to open social networks accounts, such as Twitter, Instagram and LinkedIn, either for ITU-T or for the TSB Director, for the promotion and communications of activities and of ITU-T deliverables. 
· to publish all relevant information, and not only annual events. ITU-T Recommendations should be announced and promoted.
· to deliver press releases after ITU-T Study Groups meetings.
· to have an active communication strategy.
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