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1. Introduction

IPTV Advertising message logging is a requirement in IPTV service scenarios. In this proposal, an advertising message logging solution is proposed.
2. Discussion
The bulk of advertising revenue still comes from television, but the traditional TV advertising model is becoming increasingly unsustainable. With the shift from analog to digital broadcasting, the number of TV channels has multiplied, and audiences are becoming more fragmented. This reduces the efficacy of an approach reliant on centrally scheduled programs to deliver real-time advertising to a large, undifferentiated audience. It results in low effectiveness, as advertisers need to pay for a large audience even if they want to reach a small fraction of the viewers, making TV ads too expensive.

IPTV presents the opportunity to combine the powerful brand-building effect of conventional TV-quality advertising with the strengths of online. This enables advertisers to target specific audiences and allows customers to easily pursue their interest in a product even to the point of purchase. 

IPTV allows telcos to control where the ads go to, target the large or small groups, or even sets within a household. The ads can be fine-tuned to the people within a household who are most likely to be watching at a certain time.

When watching IPTV, users will be able to freeze the programming in order to interact with interactive advertising that attracts their attention, submit their details for further information on a brand or in some cases make online purchases. IPTV also provides a means to measure precisely how many people have seen a particular advertisement.
 With IPTV, the ways in which ads can be personalized are limitless. Different ads can be generated once an ad has been shown a specific number of times. It gives advertisers the benefit that their ads won't annoy irrelevant audiences or be shown too often and alienate their customers.
IPTV creates new opportunities to diversify ad formats. Ads can be placed when the set-top box boots up, on information screens, as a screensaver, as a buffer when a movie loads or dynamically in the video streams.

The ability to telescope out an advertisement could be possible using a click-through function for the consumer. There is also the possibility of search and recommendation, perhaps in partnership with an Internet search engine.

Since IPTV ads have so many advantages, it is necessary to set up an advertising message logging
which is used to record information about advertising message, such as channel, time , click times, etc. Not only audience can look for an useful ads quickly by browsing logging, but also advertiser  decision-making become more easier with the recorded information.
3. Proposals

Until now, we discussed on the service scenarios of IPTV advertising and the advantage of advertising message logging. According to the discussion, we propose to insert the following text in “6.4.5 Advertising message logging” of “Working document: IPTV service scenarios.”
**************************************************
6.4.5. Advertising message logging
Advertising message logging is a tool used to record information about advertising message,such as message text and click-times, etc. If necessary, advertising message can be captured into a log file. When you define the name of the log file, you should always use an absolute pathname. This is necessary, as the log file is opened at each point that a message needs to be written to it. For the sake of convenience and easiness, the advertising message log window can be designed. It displays the information of the advertising message logging in the form of menu. Your options on the Message Log window include:
1) View message log information
2) Operating record
3) Copy a message
4) Clearing the Message Log
Message log information includes advertising message text, time, channel. Some ads are interactivity advertising， when audience watch them ,they can make online purchases by click operating, the action can be recorded in logging file.  Context in logging file can be copied or cleared up by selecting Copy a message or Clearing the Message Log.
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