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Telefonica Overview

Telefénica, S.A.

1989

. 5
Clients About 12
g million

subscribers

' Basic telephone

Services and data
services
Geographies Spain

About 7], 000

professionals

About 6& million
customers

Wireline and mobile
voice, data and
Internet services

Operations in
16 countries

About 14.9, 000

professionals

2000 2010

-
About 273 ",

million

customers

Integrated ICT ;3, h
solutions for all
customer segments ==! E]

Operations in

25 countries

About 257, 000

professionals

Telefénica, S.A.




Total Accesses
(as of Mar’ 10)

172.3 Mill.

UK & Ireland
Mexico & Central UK: 348 GWh
America 0,220 mtons CO2
255 GWh

0,116 mtons CO2

Brazil ﬂ
1206 GWh

Andean Region 0,120 mtons CO2

680 GWh

0,170 mtons

Cco2
653 GWh
0,320 mtons

Spain co2
South Cone 1241 GWh
0,620 mtons
522 GWh co2

0,181 mtons CO2

Total Accesses

Notes: ’
Central America includes Guatenala, Panama, El Salvador and Nicaragua (as of Mar 10)
- Total ac figure includes Narrowband Internet accesses of Terra Brazil and Terra 101.0 Mill.

Colombia, and Broadband Internet accesses of Terra Brazil, Telefénica de Argentina, Terra

tuatemata and ferTa Mexico

Telefénica, S.A. 4
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Energy Efficiency and Climate
Change Strategy

Telefénica,




Energy efficiency and climate change strategy

Yelefonde
To find new

Income
pportunities_ _

To increase

red mergy
of new products

consumptions
and services fo

iety
Telefénica, S.A. 6 “Feftmay

Energy efficiency and climate change strategy

Energy Beduction Targel
o reduce 30% of KW'/ eq access from networks by
2015
To reduce 10% of kWh / employee in offices by 2015

CO2 Reduction Target (internal follow up)

* Eq. Access: measure of fixed and mobile accesses based on its average energy consumption

Telefénica, S.A. 7 Tl
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Reaching excellence in GHG
accounting

Telefénica, S.A.

[mmmm e — =
1
SCOPE 1 SCOPE 2 : SCOPE 3 ! SCOPE 4
Combustion (self it Electricity purchasing ! Employee : Customers
ombustion (self-generation . .
systems.) = :YBUS'”ESS Trips commuting |
g - :
atural Gag [ : ez -
~» Diesel € 1 :
2 1
Company fleets © 1 Supply Chain :
Gasoline = 1 1
< 3 1 1
Diesel m | H
.
‘ b |
Jelefonica ' !
e -

Telefénica emissions and energy information
.. gathering

2007 o — — — W ——————————-

2008

2010

Telefonica, S.A. 9 Tl
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GHG Emissions in Telefonica

Our Carbon 8« P “
- = o
Footprint 0., - 3 g B
' 0-‘-. .-‘-. : 0.,
2007 2008 2007 2008 2007 2008 2007
Telefomca Group Telefonica Spain ~ Telefdnica Europe  Telefonica LATAM
5 Almost 80 % of our
carbon footprint
comes from
electricity
consumption in
networks
Telefonica, S.A. 10 ﬂ

Process and key performance indicators (KPI)

KPI gathering on
energy and
mobility

1) Electricity
consumption
(networks, offices
and data centres)

2) Renewable energy

3) Fuel Consumption
(fluorinated gases)

4) Fleets

5) Mobility

Comparison Energy GHG Goal follow
and Inventory emissions up and
analysis inventory project
with evaluation
corporate
External Verification
Process
External Verification Process
New

Climate Change Climate Change Office
Areas . X A )
engaged Office Operations Climate Change Office /
Operations OPEX- Control Operations Team
OBs
Telefénica, S.A.

1 Feligomica




KPIs, reporting and verification process

Energy and CO2 emissions

5ot tC02

Greenhouse Gases Indicator e 2007 2008
i T g tof i
Scope-1 (Direct ) = Waﬁ“&fﬂ i@ 24452 122,631
Buildings Natumlpee- e e 47531 20225
0% 2 ned® ogn ¥ L0 3282 2778
Network - . Zi;a‘“" e (_‘,sse"g 85 Lo 0401 10,342
T L e o _ 1963 23ps
Vehicles e 706 El o S 164580 G541
SCOPE - 2 (Indirec. * .E.D‘\""’_i’é s e ,:_',J‘.|\VP“"C"‘1 1478381 1,668,269
Buildings v ST St £ 5 o 754621 346438 288822
Network oF K RO o0 IBERIS0 2404054 502020  687.749
e | oF oK co®™ k) 1507758 1670111 579924 601608
y ah

SCOPE - 3 (Other Indire - Qe ok = 3760

_NE! oF
Travel E@G\Cm @.‘:u ny aeroplane (n® of trips) - 72.338 - 23,258
2 V& mess brips by car (0 of Lrips) = 13,605 e 2465
Business trips by train (n” of trips] - 45,525 - 2185
TOTALTONNES €02 1672907 1818309

* Transparent reporting according international standards and investors requests

Telefonica, S.A. 12 “Feftmay

Energy Efficiency Projects
(30% consumption reduction in 7 steps)

10%
49 KWh/EA 20%
;i
X
.\éb 20%
S o 0,
> 8
N 0% 30% 1 15 wniea
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¢ & $
& & o &
& &
Q N & S
o & o
X S
S g &
& & ®
£y N
& & °
s & &
&
o
X
(‘fo@
()
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2007 2015 BAU 2015 Target
Telefonica, S.A. EA= Equivalent Access, a blend of fixed and mobile connectiggs weighted by their relative power consumption. m

Baseline under review after Vivo inclusion, Manx Telecom exclusion and historical data improvements.
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Linking GHG Inventory to Business

Telefoni

«Definition and calculation of KPI based on
business reality

*Follow up to Energy and CO2 emission

targets (local and global)

*Follow up energy efficiency and GHG
reduction projects and measure impact in
corporate targets.

*Carbon Accounting of ICT products and

I GHG Registry Reports (CDP, DJSI, 1
. Climate Leaders, etc.) -

1 Goal and Objective Setting 1
capabilities for environmental KPIs

1 Carbon footprint and Energy 1

X L reduction project evaluation
services. v B LoD
FUTURE . .
i Product LCA capabilities .
Telefonica, S.A. 15 Pl




Importance of KPIs and GHG Accounting

Yelefonica




