ATION COMPANIES
AUNITY

Geneva, Switzerland, 7- 11 February, 2005

m RESULTS

m CONCLUSIONS




‘Q‘I MODEL TO QUANTIFY THE DIGITAL GAP

This docH

Telecommu

— ASETA,

TelecommunicatiO )
mathematical mode ' Digital
Gap in any country, ! city or social
organization. This mode tool to plan,
execute and follow up on th® of the incorporation
processes into the Information




‘®~ MODEL TO QUANTIFY THE DIGITAL GAP

This doc®

one of the |

the Heads of S

the world at the

Information Society.

Switzerland in Dece

evaluating results

guantitative and qualitative through the use of
comparable statistical indicaf® clearly show the
magnitude of the Digital Gap. (A@@#®6n Plan CMSI — 03 —
Letter E — Follow-up and Evaluation).
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variables.
updated infd
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The SPSS program (Statl gduct” and Service
Solutions ) v.12.01 was used ¥culation tool for
developing the model.
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RIGITAL GAP

- Background
Information.

- ICT impact.

- Principles.

- Global and regional
actions.

. EVALUATING THE - 6. ATTACHMENTS
DIGITAL GAP

- Tables of data used

- Indicators and variables. in the study

- IDH-ITB - Recommendati8
- IAI-IDC

- NDD

- BD

on this matter b

Chapter Il refers to the

the use and application @

each one of the aspects o * Entered into by
the Heads of States and repres f the countries that
attended the first phase of d Summit on the
Information Society, held 2003, whose
application shall contribute to eliminate the Digital Gap .
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environment . The m
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variables and to create the ingd will be utilized to
guantify the Digital Gap.
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Access Index ( sh); t ompetitive D Ke
Index (IDC in Spa e DIg Developme (NDD
in Spanish), which h e fi antificatio he
Digital Gap.

Each index is rated as a p% 8t Of puntries
considered. Also, the variab ical§pfepresented for
their analysis and interpretatio 2 of the Latin
American and Caribbean countrié en considered and
the members of the Andean Comm ave been particularly
represented.
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INFRASTRUCTURE CONTENTS

&8 ~ oy -

| \S

2 /ﬂ -
A SERVICES
EI - NETS APPLICATIONS

TERMINALS SERVERS

TREATIES

IN THE ENVIRONMENT OF THE
INFORMATION SOCIETY, THE EVOLUTION
OF ICT IS WIDENING THE DIFFERENCES
BETWEEN THE INFORICH AND THE
INFOPOOR.

SUCH DIFFERENCES ARE KNOWN AS:

“THE DIGITAL GAP”
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knowledge.

try in a process of
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COMPETITIVE DEVELOPMENT I ~ IDC: shows the
environment in which a country’s activities take place.
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- é‘m _ |DH

Knowledge ecent life

COMPONENT

VARIABLE Lifeexpec ult litercN Combined Gross
at birth enroliment ratio
s —t gghools

g@d Gross
)
indeX

v
\4
Lifeexpectancy GDP Index

COMPONENT
INDEX

\4

HUMAN DEVELORMENT INDEX
(IDH)

Source: UNDP
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Mair
VARIABLE Penetr3

Subscribers per

Rer capita
100 inhabitants

BASIC TELECOMMU

ATIONS
INDEX
Source: ITU - UNDP

(ITB)

/\

HE DIGITAL GAP
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Interns band
VARIAEILE Penetratio

ion Addrg

v

>
Users per Subscribers p8
100 inhab .

PP
100 inhab .

1000 ifihab . GDP %

Fuente: ITU - NI

INTERNET ACCESS INDEX
(1A1)
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Patg come Macroecon®
EWEo). QZLh Index
resident enses

VARIABLE

Per each Million US$ per 0econo Contracts and laws
inhabitants inhabitants Corruption Index
redit

COMPETITIVE DEVELOPMENT INDEX

Source: UNDP-WEF (IDC)
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BD =1-(0.271203 * IDH + 0.295470 * | TB + 0.294859 * | Al + 0.254955 * |DC)
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o
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&
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Paragua;l

veight:
oeconomic
Index
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<

United States 8223 5990 9911 7930

Sweden .8134 7735 .8011 .8114 1574
Norway 8487 8826 7016 5015 2207
Japan 7814 4934 6075 9923 2606
Korea .7338 , 4842 .8964 ,6511 ,2685
Canada 8123 6343 7950 4751 2762
Finland .8059 6665 .6690 5975 | ,2799
Australia .8193 5569 .6026 4623 3576
Germany 7798 5041 5376 5699 3792
Singapour 7482 ,5259 .6480 ,4306 3817
France 7895 5162 4397 5475 4085
ltaly 7622 5069 3907 3777 4748
Spain 7670 ,4901 .3290 .3899 4941
Chile 6670 2530 2909 3454 6117
Costa Rica .6449 ,1603 2720 2713 6670
Argentina 7062 1759 2168 2043 6764
Brasil 6394 1786 2066 2575 6873
Mexico 6279 ,1620 2117 2812 6883
Venezuela 6122 1703 1899 2006 7167
Peru .6206 ,0677 ,1911 ,2853 7214
Colombia ,6005 ,1159 1784 2580 | ,7251
Ecuador 5911 0940 1697 2165 7465
Bolivia ,.5856 ,0632 ,1623 2216 /575
Niger 1729 0015 0617 0000 9875
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(SLUELESEICEIN 0.1469

Sweden 0.1574

Norwa 0.2207
REVEU] 0.2606
Korea 0.2685
Canada | 0.2762
Finland 0.2799

0.3576
0.3792
Singapour |0.3817
France | 0.4085
italy | 0.4748

Spain ] 0.4941

-\

Chile ]o.6117
Costa Rica ] 0.6670
Argentina | 0.6764

| 0.6873
Mexico | 0.6883
Venezuela 0.7167
Perd 0.7214
Colombia 0.7251
Ecuador 0.7465
Bolivia |0'7575

0.9875

Fiienter ASFTA —Datos de 2002

2
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information

which have a b#

ACP technique. At

wide variety of this ki

to be used and others re§ pse purchase.
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contents @
services, ap 3 i1 level of

of which are s
information techn@®
introduced. These va
scope in accordance wi
Information Society.
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| gomez@asetrg

www.aseta.org
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