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Global Inventures Overview Chb,lny?pthg,r,esm

Founded 1992 — based in SF Bay Area : “}\. =\

— 35 Team Members, focused on the Tech sector g yu’ .

We help create organizations developing Information
and Communications Technology (ICT) standards
and provide outsourced services to them

— 15 engagements today represent >2,000 tech firms globally

— Broadband Wired/Unwired and Wireless, Mobility, Networked
Consumer Electronics, Communications Protocols, and
Enterprise Software categories

Our Services enable:
— Strategic Collaboration between stakeholders
— Growth of ecosystems around new standards and initiatives

— Improved market conditions and larger markets for products and
services based on our clients’ solutions ($20B+ TAM to date)

We accelerate results through collaboration
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Basic Premise CD Inventures,

The Digital Home is at the cusp of a
Metcalf’s Law* evolution and is roughly
where the Office was 20 years ago

Wired Networked| [Triple &

Broadband and Fixed & Quad
Penetration |+ Wireless [H Mobile H| Play =
Home Nets Devices Services

*The "value" of a network increases in proportion to the
square of the number of nodes on the network
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Dlglta| Home Trends Cﬁbllnyle“r]]thgﬁes

e 440 Million Broadband homes globally by 2010
— Estimated 190 million now

 Wide range of distribution and in-home network
options available
— Wired/No New Wires/Wireless

« More and more connected devices in home
— 175M networked nodes forecast in 5 years

 More ‘networkable’ and ‘sharable’ content daily

— Consumer demand shifting from basic connectivity to ‘time
shifting’ (e.g. TiVO) and now ‘place shifting’
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Digital Home Drivers Chb,ltny,emy,r,esm

 Data Networking (basic need)

— Shared High Speed connections, File sharing,
Networked printers and computers/computing

 Entertainment and Content (happening now)
— Place Shifted Distribution

— Multiple High Definition Video Streams, Audio,
Downloaded Content, Pictures, Gaming-- Whatever

o Safety/Security and Energy Management
— Monitor key resources
— Sensing and Control applications

« Converged Applications
— Incorporating Mobilit
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The Digital Home is an aggregation @o
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The driving force is VIDEO %ﬂmventuresm
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* Recelve It

e Watch It live
 Time Shift it
e Place Shift it
e Share it
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Wired Bandwidth will be and is &y ventures

t h e r e Accelerating Results Through Collaboration™

2000 2002 2004 2006
In Home Network Bandwidth/No New Wires
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Operators hav

Triple Play to drive Rol on pipes

p'<$255 Monthly

$255 Monthly
Expenditures per
home Multi Operator

$48 Local
$45 BB Access

45 Cable/Sat

27 Home Security
$19 Internet TV

$10 Kids Prog
$9 PPV

e land

ed on the o

O Inventures
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Expenditures per home
Single Operator

Glo
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--And to drive stickiness Cblnventures
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Attractiveness and Chances of Switching to One Company
Providing TV, Internet and Telephone on One Bill

iRespondents rating likelihood as 8-T on a T-point scale with T ="Absolutely will™)
[rv=d, 0Z0)

Will Switch Froviders:

Bundle at $20 Cost
Savings

65%

Will Switch Providers:
Bundle at Mo Cost
Savings

Attractiveness: All
Sarvices and Onea Bill

From One Company
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Households with Data Metworks: Heightened

Proclivities for New Services and Applications
(Percentage of nebyorked and non-netwarked househalds rating interest as a 8-7 an a 7-
point scale, where "7 means “very interestsd™)
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Consumers Want to Placeshift %j'ib; entures
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Sizing the Market for Shifted Content:
Millions of U.S. Households Expressing High Interest

B n-Home Content Shifting

D obile Content Shifting

Millions of U.S5. Households as TAM (#)
5

Recorded Music Recorded TV Multiplayer Digital
Gaming Photographs

Personal and Commercial Content

Source: Parks Associates' primary consumer research, 2H 2004
© 2005 Parks Associates
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Interest In Watching Video Programs on a Mobile Phone

[(Armong Cell Phone Users Living in Infermet HHs, Age 15 to 50, n = 2, 1448]
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The Kids Know Where It's At-- Cblnventures
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Interest In Watching Video Programs on a Mobile Phone by Age Segment

[Among Cell Phone Users Living in Infernet HHs, Age 1510 50, M= 2.148)
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Interest extends to all types C Global
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Types of Content Consumers Desire to Watch on a Mobile Phone

[Among Cell Fhone Users Living in Infernet HHs, Age 1510 50, M = 2.148)
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The Ecosystem is taking shape %ﬂiﬂventures
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MOBIL=PINALLIANC=

e Goal

— To promote the best practices and open standards
that deliver premium-quality digital broadcast
television to mobile devices

— Accelerate DVB-H development and deployment in
North America
e Industry Benefits

— An open value chain alliance offers more than one
mobile DTV implementation alternative

— Financial benefits through scale of operations
across value chain
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Membership at ~30 Companies after 90 days — now includes

Broadcom, Freescale, Philips, Samsung, Sony Ericsson
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« Potentially 500 million mobile users will have access to DVB-H by
the end of 2010

« DVB-H is the most widely used mobile DTV standard worldwide
serving US, Europe and Asian markets

 Multiple DVB-H trials underway today, including:

— Australia, Finland, France, Germany, Italy, the United Kingdom and the
United States, Malaysia, Spain, and more

Global Inventures Confidential
© copyright 2006 by Global Inventures, Inc. All rights reserved.



Global

The Mobile TV Value Chain %Inventures
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Broadcast | | ( intel’)
DVB-H ‘
Delivers live TV programming ‘ 0 MOTOROLA
t Cellular
¥ (news, weather, sports, events) \
rs Carrier
P~ NOKIA
Connecting People
Unicast/Multicast ‘ ;
— #’ TeEXAS
3G/UMTS | NSTRUMENTS
Delivers clips and content for download .

over the cellular network.

An open industry alliance offers the market a mobile DTV implementation alternative and
financial benefits through scale of operations across the value chain.
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DVB-H trials completed in Helsinki and Berlin
have delivered invaluable consumer feedback:

— 41% of pilot participants would be willing to
purchase mobile TV services

— Half thought that a fixed monthly fee of 10
Euros (-$12 USD) was a reasonable price to

pay

— Users spent approximately 20 minutes a day
watching mobile TV, although more active
users watched between 30 to 40 minutes per
session

Source: Helsinki trial data collected from Nokia, Digita, Elisa, TeliaSonera Finland, MTV, Channel Four Finland
(Nelonen), YLE
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Technology/Market Evolution

Mobility and Converged

Devices

Wireless Transport

Broadband Connectivity

Communications Infrastructure and Protocols

Phase 1 Phase 2 Phase 3
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« The Digital Home is the next big opportunity frontier

« Many pieces are beginning to fall in place
— On the Supply side- in-home networks and distribution
— On the Demand side- proven placeshifting needs

 Video in all forms is at the epicenter- unicast, multicast,
digital broadcast, two-way, etc.

« Mobile video represents alogical progression from:
Watching content at the cinema [_)Watching on a flat
panel at homel_/Watching on a mobile

e Quality is NOT a universal need
— Matters to PLU (People Like us) but we are transaction facilitators

— Matters less to the buyers (your average teenager) and they dictate
to PLU
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e |t's a VolP Phone
e |t's aPC -
|t does Email, News etc.

e |t's a Camera and Album

e It receives and plays
Motion video/TV

e |t stores and plays Music
e It has Games

* |t works everywhere
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Deepak Kamlani
President and CEO
dkamlani@inventures.com
2400 Camino Ramon, Suite 375,
San Ramon, CA 94583, USA
T: +1.925.275.6690 F: +1.925.275.6691
Www.inventures.com
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