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Internet - an essential service

e Access to markets

e Access to information

e Access to social networks

e Access to public information

e Access to education




How can regulators help?
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Informed or overloaded?

e Consumer detriment = information asymmetry in favor
of supplier?

e Rational consumer = well informed consumer
But

Is information truthful, accurate, up-to-date?
Is there too much information?

Who is responsible for ensuring consumers get the best
deal?
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Effective redress

Fair, transparent complaints
process

Litigation, arbitration,
mediation?

Operators handle complaints in
first instance

Ensure remedies are enforced




Trust and security
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Is there a regulatory gap?

Promote consumer involvement and awareness
Ensure accurate reliable information is available

Ensure consumers have access to effective redress

Enforceability of standards where necessary

Global response to security concerns
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Thank you!
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