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CONTEXT
|
Regional and International Integration & initiatives
e CYMRE
evised Treaty of Chaguaramas (CARICOM)

Revised Treaty of Basseterre establishing the OECS Economic
mUnion -- signed on 18 June 2010

S N (LAC)

ormation or knowledge or Learning Society (WSIS)
g de Agreements
e ( CARIFORUM —EC, EPA )
CARICOM - Canada,

Aid-for-Trade %




#atially equitable economic growtf‘t

Mthin the Communitv

pelobal financial crisis, which has led to reduced
vehue for operators, scaled-back government
ammes and a weakened tourist sector.

opolies still exist.

o




' Q Why Broadband Policy?

Broadband in the Caribbean

Broadband penetration in the Caribbean is 28.2%
. 11,661,750 Internet users
. 5,930,520 Facebook users

Bermuda has the highest penetration: 79.1%

Haiti has the lowest penetration: 10.3%

RPDAANBAND CORIRAICCTINN 3
"FCIF DIG I T AL DEVELOPMENT
www.broadbandcommission.org 7

ISSUES




ISSUE : Defining The Digital Sector

' lective action for judicious use of natural and
5ther resources and developing human capital (from
; 8ic education to management skills and

L S@8 repreneurial abilities) to the

&¢als of adequate service delivery,
_hintaining cultural heritage and environmental

UNDP Report




ISSUES

£4 Effective Access — Physical reach with
inpact which considers:

‘ YFinancial affordability
- " BUser expertise

WEase of interface
PARelevance of content

o

%& | CHALLENGES

=

ﬁ Limited Domestic Traffic

Exchange

 Limited Critical Internet
. Infrastructure

21+ Distressing lack of ;
understanding of the

fundamentals of the Internet
economy




CHALLENGES

JWe Need it NOWI

: ‘ — Reduced timeframe expectations for delivery
& - Reduced and simplified steps in the process

=4 - Desire for increased immediate access to
more services with less effort

CHALLENGES

—
—
« & fifikion of BROADBAND

* Low Internet penetration (rural and
urban)

Relatively low levels of conts
production relative to
consumption

Uneven tariffs and poll

Equipment Import _ :
Uncoordinated approaches to ICT
software licensing ‘




CHALLENGES:

s

‘ ' A can broadband connectivity and content be
ered in the most accessible and affordable way,
gato all citizens, in their own languages?




Challenges: Cost of Access

gheftheapest broadband prices relative to average
atignal monthly income can be found in Monaco, Macau
1ha), Liechtenstein, United States and Austria.

|
CARICOM Challenges
—

Runding and Technical Assistance
Placed in Development Context

@




OPPORTUNITIES

L ee—
]
» Greater Usage

— More consumers and businesses are online
L‘ ' —Increased Mobile Internet uptake
[

. Increased Content Production

P

— Packaging of content for global consumption

o

. * More E-Government initiatives
£ | | |
i§ —more government info and services online

Laptops for School » Growing Internet
Children Usage

Increasing appetite * Growing Internet
for Internet Services Penetration

High Mobile Increased Awareness
Penetration of requirement to
Emnhasis on locate Critical

I - Internet .
nnovation infrastructure within

New Policy the Region
Developments




-,
!The social returns from
‘investing in more broadband
g exceed the private returns of

:{companies and consumers

) i
._L |

kalhine National / regional models
C It i-lingual populace ( English, French, Dutch)
@ ACGss to Information ( as a fundamental Human F@
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TO not a CARICOM entity but active part%
BT initiatives

C —
>\ WHERE ARE WE: National strategy
| development

oF-government,

o CT Education measures,
; “Tourism
M\criculture
nfrastructure and
egislation
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s 3 RE ARE WE? REGIONAL Policy Development

.

!,,"“ ‘ﬁ | E-Government Strategy
910 Draft Services Strategy
O SME Work Plan
S8 O Cultural Industries
&5/ 0O  (Draft) Regional Economic Plan

é a O Regional Digital Development Strategy
: (RDDS)

UHIGH-LEVEL COMMITMENT

——— |
Statistics
B
e Measuring & Benchmarking
* Need to quantify the benefits of ICT ( including Broadband)
e Work-Plan & Framework (In development)
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 —
a Digital Development Strategy?

*Blevelopment of CARICOM Information
/Knowledge Society

o

I
Objectives of the Regional

Digital Development Strateﬁx

ully establish modern regional regulatory and open telecommunications
$iinfr3structures with affordable networks using converged technologies,
{ ﬁ ovide affordable and ubiquitous access.

Buifd a digital Community culture and increase the value and volume of
Bt HRregions trained ICT workforce that can create with, develop and use
J- lo improve life style and otherwise add personal and economic value.

g

sage and use ICT to demonstrate good governance and increase
iency in operations.

@blish a culture of innovation and quality, and to enable sustainable
uction of Regional digital goods and services, the development of
ithiral industries and the inclusion of local content in delivery of
mation.

de businesses and governments to use ICT for sustainable growth and
port social development objectives through partnerships that use
orked technologies.
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|
" ategic Development GOALS Include:

' A Greater Public Sector use Expanded Job Creation,
o and Citizen Adoption of Entrepreneurship and New

e-Government Processes Business Development

Accelerated
Economic & Human

Development and Growth in
Greater Global Global Competitiveness Innovation and
Recognition of N Development of
and Rewards from the — New ICT PrC_Jducts
Caribbean Brand and Services
Highly Educated and
Well-Trained Caribbean people
available to the ICT Sector
Recommendations of the
Strategy
L —

Regional Approach linked to stakeholder interests
Stakeholder interests

Development of a Single ICT space

e Citizens, consumers and users

* Media and content sector

* Telecoms sector

e Labour market

* Financial structures and systems

* Regulatory environment
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L&
]
v

* broadband access and increasing the
‘range of Internet access options

— Broadband Connectivity Strategy
— Rural Community Access Strategy
— Connectivity Incentive Programme

;l, 3

'RE ARE WE? (Broadband Ecosystem)
Innovation

Incentives

Public
Awareness

Networks LEADERSHIP
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L —
F°X >\ WHERE ARE WE? EXAMPLES

Gl N / C@ribNET

L —
NEXT STEPS

NTIFICATION OF KEY SYNERGIES
MBASURING & MONITORING
T TRA & EXTRA REGIONAL CO-OPERATION

WENSE RESOURCE MOBILISATION
- FOR-TRADE
VNECT THE AMERICAS SUMMIT %
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@7 THANK YOU FOR YOUR

ATTENTION

jbritton@caricom.org

ict4dstaff@caricom.org

jenniferbritton@hotmail.com

\ebsite:

www.carib-is.net
www.caricomict4d.org
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