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New Zealand in Context

Pop 4.2 million
Parliamentary Democracy
Literacy Rate 99%

Nation of small
businesses

16.5 broadband
subscribers per 100
Inhabitants

Jack of all trades




Digital Strategy

GOVERNMENT BUSINESS

e CONNECTION e

The 2005 Digital Strategy framework:
enablers and agents of change




The Judiciary The Netsafe Business
Community Groups GI’OUp Family

ICT Industry Media

Educational
Institutions

Government
Law Enforcement

The newoate
Lobbying, Member C@pn'er&ati)grﬁervices, Resource

Creation




Achieving a Cybersecurity
Culture




Achieving a Cybersecurity
Culture

V.B.3. Encourage a culture of security in business enterprises
V.B.4. Attention to the needs of children and individuals

V.B.5. National awareness program







SME Toolkit

e Self assessment

process leading to:

» Policy framework

* Training plan
framework

o Community space(s)

« Self paced training
course







Cybersafety Programmes




Here come
the fun police.




Cybercitizenship Pathway

netsafe

Cybercifizens manage their use of infermation end communication technology (ICT) with infegrity and confidence.
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Hector’'s World ™




Seminars




Direct to students
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The NetBasics
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Challenges

 Low media interest in positive initiatives

Human response to ‘non-immediate’
threats

Funding

Cutting edge — no clear path
How do we measure success?




