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Draft Press Release

The eighth edition of the ITU Internet Reports, entitled "digital.life" and
prepared especially for ITU TELECOM World 2006, will be released on 3
December 2006. The report examines how innovation in digital technology is
radically changing individual and societal lifestyles.

As our lives become increasingly mediated by digital technologies, the
development of human identity in a digital world presents a new set of
challenges. Concerns over privacy and data protection are not being
sufficiently addressed by current online identity tools, and the consequences of
theft or misrepresentation of digital identities are becoming ever more serious
as our dependence on information and communication technologies (ICTs)
grows. The report explores the concept of the digital citizen, and examines the
need for improving the design of identity management mechanisms for a
healthy and secure digital world.
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Digital technologies are fast becoming indispensable. A growing array of devices and technologies are on
offer today, making users much more mobile. While it took around 21 years to reach the first billion mobile
users, the second billion signed up in just three years. It is not surprising that in today’s world, digital
business is big business. The clearest evidence for this is at the macro-economic level, where the
contribution of ICTs to the general economy has grown rapidly, regardless of falling prices. The ICT market
was worth more than US$3 trillion worldwide in 2005.

! Please note that there is a media Embargo on the report until 3 December 2006, 00:01 (CET).
2 |TU TELECOM World 2006 will take place in Hong Kong, China, from 4-8 December 2006. For more
information, see: http://www.itu.int/WORLD2006/.
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In addition, the Information Society Statistics annex provides the latest available data on ICT markets and
service prices for more than 200 economies worldwide. The text of the report will be available, free-of-charge,
online at www.itu.int/digitalife.

The full text of the report, including the data tables, will be available to purchase online or as a printed book
as from 3 December 2006. For more information, the authors of the report can be contacted at:
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