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note: the views expressed in this presentation are those of the author and do not necessarily reflect the opinions of the ITU or its membership.
Lara Srivastava can be contacted at lara.srivastava@itu.int



Wonder Words
technology lales
Considering Convergence
Identification, Identity
Staying Smart
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source: ITU Internet Report 2006: digital.life, adapted from Financial Times
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the rise of social networking

source: ITU Internet Report 2006: digital.life, adapted from Financial Times
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more and more RFID

Source: Gll (Japan)
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Miniaturization and cost reduction

v

Source: ITU, “Ubiquitous Network Societies — Their Impact on the Telecommunication Industry”, April 2005, www.itu.int/ubiquitous Ti nme
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Source: ITU Internet Report 2006: digital.life, adapted from J. de Clercq and J. Rouault (Hewlett-Packard)
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| skate to where the puck is going to be,
not to where it has been

-Wayne Gretzky

t hanks'!

lara.srivastava@itu.int




