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WSIS

E. Follow-up and evaluation

28. A realistic international performance evaluation and
benchmarking (both qualitative and quantitative), through
comparable statistical indicators and research results,

should be developed to follow up the implementation of
the objectives, goals and targets in the Plan of Action,
taking into account different national circumstances.

1. In cooperation with each country concerned, develop
and launch a composite ICT Development (Digital
Opportunity) Index.
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ECA-ECLAC-ESCAP-ESCWA-ITU-OECD-UNCTAD-
UIS-UN ICT TASK FORCE-WORLD BANK

Partnership

Core indicators

Infrastructure on access and

and access use of ICTs by
core indicators households

and individuals

Core indicators

on access and ICT sector

use of ICTs by basic core
businesses




Infrastructure &

access core indicators
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DOI version 1: Economic & infrastructure factors impacting opportunity to use ICT



Indicators &

ICT indices



Mobile vs. Fixed

Source: ITU, TMG, Inc.



Two paths to the

information society

Fixed broadband subscribers Broadband mobile subscribers
Fixed Internet subscribers Mobile Internet subscribers
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Mobile coverage

Mobile tariffs
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(Fixed) Internet tariffs



Indicator

categories

Access Path

Affordability & Coverage




Constructing the
index

Indicator

Indicator
weight

Percentage of population covered by mobile

33%

Mobile tariffs as a % of per capita income

33%

Internet tariffs as a % of per capita income
Fixed telephone lines per 100 inhabitants

33%

33%

Mobile cellular subscribers per 100 inhabitants

Computers per 100 inhabitants
(Fixed) Internet subscribers per 100 inhabitants

50

33%
33%

25%

(Mobile) Internet subscribers per 100 inhabitants

75

25%

International Internet bandwidth per inhabitant (bps)
(Fixed) Broadband subscribers per 100 inhabitants

10°000

50%

50%

(Mobile) Broadband subscribers per 100 inhabitants

50%

Digital Opportunity Index = X Categories




Test DOI

Apply to 40 countries
2003 data




Hong Kong, 7 =
China example

2003 Indicator
% of population covered by mobile telephony 100

Mobile tariffs as a % of per capita income 0.16

Internet tariffs as a % of per capita income 0.18
Fixed telephone lines per 100 inhabitants 55.8

Mobile cellular subscribers per 100 inhabitants 105.1

Computers per 100 inhabitants 43.5
Internet subscribers 34.4

Mobile telephone Internet subscribers 10.65

International Internet bandwidth per inhabitant 2,742
Broadband Internet subscribers 18.09

Broadband mobile subscribers -

DIGITAL OPPORTUNITY INDEX (Average of 4 scores)




DOl compared to K
other e-indices
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How digital is

the world?

0.44 .

0.98

0.82 / &

0.93




Mobile DOI







Extending DOI




Partnership
aspects >

International organizations

— Coordinate & extend core indicators, refine DOI,
provide technical assistance & training

Governments

— Provide data, use DOI!

Private sector

— Provide support (after all data very valuable for
private sector investment decisions)

Civil society

— Valuable tool for benchmarking country progress
against others as well as measuring internal digital
divides (gender, income, region, etc.)




What about
WSIS targets? 2 '

a) to connect all villages with ICTs

b) to connect all educational institutions

c) to connect all scientific and research centres

d) to connect all public libraries, museums and archives
e) to connect all health centres and hospitals

f) to connect local and central government departments

g) to adapt all primary and secondary school curricula to
meet the challenges of the Information Society

h) to ensure that all have access to television and radio
services

i) to encourage the development of content on the Internet

j) to ensure that more than half the world’s inhabitants have
access to ICTs within their reach
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