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Context for DC 150

Long standing commitment of Government
Priority for the Minister
Provides an opportunity to highlight accomplishments

Outlines key next steps for digital economy



Five pillars for a Digital Canada

CONNECTING CANADIANS

PROTECTING CANADIANS

DIGITAL ECONOMIC OPPORTUNITIES

DIGITAL GOVERNMENT

CANADIAN CONTENT
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Connecting Canadians

All Canadians, especially those living in rural areas, should have
access to high-speed broadband and affordable wireless services so

that they can participate and benefit from the digital economy

New Measures:

EAP 2014 invested significant funds to
improve broadband internet service for
rural Canadians and Northern
communities

M Announced a new 10-year, $53-billion
Building Canada plan

sector, capped roaming rates, and gave
Canadians a better say on where cell
towers are built in their communities

M Delivered more choice in our wireless

EAP 2014 will result in 98% of
Canadians having access to high-
speed broadband (5Mbps) in
their communities
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The backbone of a strong digital economy is the series of networks that allows users to access and communicate massive amounts of information whenever, and wherever, they need it. 

Through Economic Action plan 2014, our government will extend and enhance access to high-speed broadband networks to a target speed of 5 megabits per second.  As a result, nearly 98% of Canadians will have access to high-speed broadband – this is one of the cornerstones of DC150.  

On October 15, 2014, the government issued a call for applications for ISPs to get funding to build the needed wireless or wired infrastructure to extend and enhance broadband connectivity to underserved households. The call for applications closes on January 12, 2015.

This complements our efforts to increase competition in the wireless market.  

Canadians will have more choice, lower prices, better services and greater access to the best technologies.  

And we will continue to encourage delivery of the latest wireless services to underserved areas and groups – through actions such as the recent and successful 700 MHz spectrum auction. 
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Protecting Canadians

New protections are now in place for families and businesses
through some of the most modern and effective privacy and

anti-spam laws in the world

New Measures: 59% of Canadians don’t think a

Strong new privacy laws to protect company would tell them if their

Canadians’ privacy online, and personal data is lOSt or stolen
combat data breaches

M New anti-spam rules ensure SONY. %ay
Canadians won'’t receive emails they

do not want or did not ask to receive

Cyberbullying legislation tackling TARGET.
invasion of privacy, intimidation and
personal abuse

Source: Survey of Canadians on Privacy Related Issues Office of the
Privacy Commissioner of Canada
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If we want Canadians to be more engaged in the digital economy, they need to be more confident that they will be protected online.

Together with the opportunities arising from digital technologies come new threats.

Threats to privacy; exposure to unwanted messages that often carry with them computer viruses; challenges to national security; and, often tragically, new malicious forms of on‑line bullying. 

DC150 will outline our efforts to tackle these challenges and ensure Canadians are protected through:

Strong new privacy laws to protect Canadians privacy and combat data breaches which recently received cabinet approval and I intend to table in the House this spring.
 
A world leading anti-spam law that ensures Canadians won’t received emails they don’t want or didn‘t ask to receive
 
Cyberbullying legislation that tackles privacy invasions, intimidation and personal abuse.



Economic Opportunities

Canadians will have the right skills and businesses the right incentives

to attract and retain talent

New Measures: The digital sector generates
M Created Canada First Excellence $155 billion in revenues annually

SSUC 0 U C

Institutions excel globelly oY i Tﬂ C II C 'I' I

z Support incubators and accelerators
z:{&{ CANADIAI*i e lslalON
Promote internships in high-demand - il L?T?N%Lax > :2??3:32'“’“‘
f|e|dS association of canada
E BDC will invest further in digital loans | d contributes $67 billion to
and venture capital for digital firms the Canadian GDP

Source: ITAC
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As a country, we are not taking full advantage of digital technologies to improve our productivity – a key determinant of Canada’s long-term economic health and prosperity.

If Canada wants to compete on a global level, we need to turn this tide. 

While businesses themselves should be strongly motivated to invest in digital competencies, government policies can sharpen the incentives coming from the market and, in some cases, are essential to overcome the barriers facing high-risk and early-stage enterprises. 

To achieve our vision or a digital economy, DC150 highlights the need for, and our efforts to support, more :

Business investment in digital capabilities

Advanced research relevant to innovation in the digital economy

Skilled talent to sustain and advance Canada’s digital economy.


Digital Government

The Government will lead by example in its use of digital technologies

and make it easier for Canadians to access services online

New Measures:

Improve web-based tools for quicker Canada’s Action Plan on

M access for veterans to the information
and benefits they need ‘ ’ E N

Government

;? Launch the Open Data Institute

identities for all Canadians to access The Open Data portal contains
—— government services over 189,328 datasets

7/ Enable secure and unique digital
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Government must lead by example. 

This means becoming a model user of digital technologies as well as a provider of the digitally-delivered information and services needed by Canadians and Canadian businesses to meet the demands of the digital age. 

Important progress is being made toward this goal. 

Take, for example, Minister Clement’s Open Data initiative launched as just a pilot project only three years ago. 

Now, the Government of Canada's next-generation Open Data portal, data.gc.ca, provides unprecedented access to government data and information and demonstrating Canada's international commitment to transparency and open government – with over 189,000 datasets available online for private sector innovators and Canadians to access.

Building on that progress Economic Action Plan 2014 is providing $3 million to the Canadian Digital Media Network for the new Open Data Institute designed to help aggregate large datasets and stimulate the commercialization of new data-driven apps.
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Canadian Content

Ensuring Canadian voices and stories are heard by making more

Canadian content available online

New Measures: )
Arts and culture contribute

v Created the Canada Media Fund $50B to Canada’s economy
and employ over 630,000
;? Transformed the Canada Book Canadians
¥ | Fund
virtual
Realigned the Canada Music Fund museum
.Cd
e
Z‘ Strengthened the Virtual Museum ONF 000
of Canada

Source: Heritage Canada
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Canadians want to tell and experience their own stories. 

Canadian Heritage has been very aggressive in promoting digitization of Canadian content and expanding its reach out into the world, and Minister Glover is very committed 

The advent of digital media poses significant new opportunities and challenges for creators and consumers of Canadian content.

Digital Canada 150 includes strong new measures to support creators and protect their rights, while expanding access to uniquely Canadian content. 

To promote and share Canada’s heritage in the digital age, our Government has undertaken a range of innovation actions; from creating the Canada Media Fund to transforming both the Canada Book Fund and Music Fund while strengthening the Virtual Museum of Canada.

And Minister Glover is very committed to building on those efforts and do more.



Communications

Launched Digital Canada 150 on April 4 in Kitchener-Waterloo, Ontario
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Canada.ca/dc150 | #dc150
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New announcements will be unveiled throughout 2014 with coordinated
“Digital Canada” branding across Government
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