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Social Networks – extended…
Every single customer

lives with his Personal and Social Network …

PERSONAL

SOCIAL

NETWORKED
yesterday … and today …

class reunion

Fairs, 
Conferences

foto evening

talk at coiffeur

party, adverts

classified ad
flee market

works meeting
Family

Parents

Society

Siblings

Like-minded people

Travellers

Schoolmates

Friends

Neighbours

Customer for 2nd 
hand goods

Flirts

Sport buddies

Business Partner

Colleagues
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…. always, anytime, anywhere 

at home

on the move

at work

all day long …
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Sample of service domains – all concentrated on 
consumer or business needs.

Infotainment
e.g. mobile Internet,
entertainment, 
edutainmentMobility

e.g. traffic 
management, 
traffic efficiency

Convenience
e.g. bCall, remote 
diagnostics, location
based ads, yellow pages

Safety
e.g. eCall,
obstruction warning, 
stolen vehicle tracking

Communication
e.g. mobile Office, 
location based services,
social networks

Control
e.g. fleet manage-
ment, monitoring,
track & trace

Vehicle Manufacturers (OEM)
Consumers
Fleets and Logistics
Third Parties

Customer
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Folder in the Net – Connected to your Data everywhere.

DSL, WLAN Hotspots, UMTS

Internet

At Home In the car Everywhere else
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Web 2.0 – user generated value. 
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Vehicles Online: Three Necessary Components

Connectivity
Passenger-Internet-Interface (HMI)
Economies of scale
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CARnected is the leading solution to get the Internet into 
the car

Trip time 

Ba
nd

w
id

th

More Bandwidth More Signal 
strength

Zero session
terminations

Less connection
interruptions

Seamless
connected car

Conventional
connected car

Downloaded file size
More Band-

width efficiency
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Content          

Services

Call Center

Connectivity

Nomadic Devices

In-Car-Box

Die Car-ICT Value Chain. 

Development and Integration

Billing

Customized Services

Cusomer & 
Consumer
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Conclusion. 

(1) Social networks are changing in a networked community

(2) As the partner for connected life Deutsche Telekom integrates the different
areas of live (@work, @home, on the move and in the car)

(3) The networked car offers great opportunities for the auto industry
(product differentiation; climate protection, CRM)

(4) Standardized service platforms will improve cost effectiveness
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