Draft User Interest Working Group Resolution – GSC - 9

Recognizing

a) that appropriately resourced consumer input would strengthen global standards development making it more responsive to consumer needs;

b) that there are considerable challenges and barriers facing consumers in the structure, culture and practices of the international technical standards setting community;

c) that it is important to broaden the scope and scale of discussion of consumer-related issues at the GSC;

d) that new standards may lead to unanticipated problems or complexities for the general public;

e) that before a standard for an end-user product/technology is finalised, trials with a broad spectrum of consumers in real life situations should be conducted;

f) that consumer views should be sought in a context that ensures that standards where possible, incorporate those views; 

g) that the standards-making process should be subject to more active public scrutiny;

considering
that the GSC-8 resolved that the User Working Group create a Charter of Consumer Involvement in Standards Making (attached).

resolves

a) that the GSC recommends to PSOs the adoption of the Charter of Consumer Involvement in Standards Making as drafted by the User Working Group, interested members of PSOs and a range of consumer representatives.   

b) that the GSC recommend to PSO’s that they implement the Charter of Consumer Involvement as the foundation of a framework  for end user involvement in the standards setting process

c) that the User Working Group collaborate with relevant consumer groups to develop  further tools to complete a framework for the process of consumer involvement


Draft Charter of Consumer Involvement

This Charter of Consumer Involvement in International Standards outlines the basic rights of a consumer to access to information and communication.  It is based on the UN Guidelines for Consumer Protection which stem from eight agreed consumer rights:

1. The right to safety

2. The right to be informed

3. The right to choose

4. The right to be heard.

5. The right to satisfaction of basic needs

6. The right to redress

7. The right to education; and 

8. The right to a healthy environment.

These eight rights are summarised into the standards setting process in the telecommunications and information and communication technologies environment as follows:

1. The Right to Safety - Uniform Minimum Consumer Standards

A high level of consumer protection should always be applied.  Technical standards need to be formulated in this respect with particular attention to the need to ensure safe access to products and services for as many consumers as possible.  This applies equally to eliminating operational risks, and to the maintenance of reliability and security.   

2. The Right to Be Informed – Equitable Access to Information 

Standards bodies should provide easy and equitable access to draft standards in order to ensure input from all stakeholders.     A brief explanatory statement, outlining any consumer issues that may be relevant, should accompany each technical standard published.  Information should be available in a variety of formats to ensure equitable access by all consumers.

3. The Right to Choose – Fair Competition in Supply

Standards should build upon the concept of Design for All or Universal Design.  This means designing products and services for as many people as possible using existing and yet to be developed tools and guidelines to assist standard makers to enhance consumers’ right to use and choose.

4. The Right to Be Heard – Timely, Appropriate Consultation and participation

Increasing global trade is placing a greater emphasis on international standards in all fields and it is essential for the credibility of the standardisation processes to ensure an effective global consumer input.  This can be achieved by:

a. Providing appropriate funding mechanisms to enable effective consumer participation in standards setting.

b. Enabling consumers to choose their preferred forms of communication by the provision of information in a variety of formats.

c. Making reasonable provision for face-to-face consultation to occur, as appropriate.

d. The acceptance of cultural diversity amongst consumers and a recognition and acknowledgement of their pre-existing knowledge and experience.
e. A commitment by standards bodies to support measures allowing public access to work programs and documents by stakeholders who are not represented, as stated, for example, in the WTO Code of Good Practice.
5. The Right to Satisfaction of Basic Needs  - Affordability and ease of access
Standards need to be developed with a clear view to avoiding unreasonably high costs, waiting times, and excessive usage difficulties.

It is essential that access to basic, low-cost products and services be maintained to provide consumers with a full range of choices appropriate to their needs.

Standards development must be flexible and sufficiently responsive to take into account new technology and backwards compatibility

6. The Right to Redress – Effective Complaint Handling Processes

To protect the public interest, it is essential to establish free and fair dispute resolution mechanisms within standards bodies, accessible by both the standards bodies and by recognised stakeholder organisations.

7. The Right to Education – Equitable Access to Appropriate Training

Consumers must receive adequate support and training in the particular standards setting area so that they may confidently and constructively participate in the process.

8. The Right to A Healthy Environment – Security, Privacy and Safety

All standards should be drafted in order to ensure:

a. Security – as in the case of the Internet, mobile phone communications, etc
.

b. Privacy – Personal information must be protected.

c. Safety – 

i. Communications equipment, products and services must be safe to use. 

ii. Systems enabling access to emergency services must be compatible and interoperable.  

iii. People with disabilities using specific enabling devices as an adjunct to their standard equipment need product compatibility.

