
Overview



AverageEstonianwatching 4 hours TV daily

Sources: TNS EMOR,Turu Uuringute AS



Average daily TV usage
·AverageEstonianpeoplespentwith TV at Q IV 2009:

·4 hours and 19 minutes daily or 30 hours and 13 
minutes weeklyɀNO ESSENTIAL CHANGE OVER 
LAST 5 YEARS

·Radioɀ2:53

·Newspaperɀ0:27

·Weekly Magazinesɀ0:07

·Internet ɀ1:07

·RecordedMusic ɀ0:27

·ReadingBooksɀ0:31



TV usage by age
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Typeof receivingby subscriptionςQ 1, 2007
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Profile of the nonsubscribedviewers
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Primary target
·Switch-overconcernsdirectly to the 400.000 people:

·Private housesand apartment living outside of cities

·Mainly Estonianspeaking

·Mainly countryside, especiallyCentral and South
Regions

·High averageage

·Often earnsminimum salaryor retired

·Mainly conservative, againstanychanges



ASO - attitudeςEstonians15-74

TNS EMOR Toetus digitaaltelevisioonile seotuna RISC vªªrtushinnangute uuringuga, spring 2008
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ASO timeline facts
·2003 ɀbroadcastregular test launched

·2006 ɀrights for 3 MUX licensedto Levira

·2006 ɀregular commercial broadcast started1 MUX free + 2 MUX with
conditonal access

·13.07.2007 ɀNational DTT networks technical parameters finalized for 
MGEG-4 standard

·31.03.2008 ɀanalog transmission was switched off on first part of 
Estonia, island of Ruhnu

·Summer 2008 ɀFreeTVMUX1 reaches100% coverage

·18.06.2008 - ASO final date is set by Broadcast Act

01.07.2010



MPEG-4
·First commercial MPEG-4-only Digital Terrestrial

Network waslaunched in 2006 in Estonia.

·Benefits

·Double higher compressionallows broadcastup to 12 SD 
or 3 HD programssimultaneously

·Costper program lower

·HD readiness

·Drawbacks

·Lackof broad selectionof setupboxesand higher price

·Quality drop when signal converted from MPEG-2





Offer
·)ÔȭÓ ÁÎ ÏÐÐÏÒÔÕÎÉÔÙ ÔÏ ×ÁÔÃÈ ÁÌÌ .!4)/.!, %34/.)!. 

CHANNELS FOR FREE

·Digital Quality
·Elsewhere in Estonia
·With one regular antenna
·Today
·Plus 24 satellite channels, incl.  LOCAL PAY
·HTDV in close future
·Only way to see new local channels

·A. Old TV set
·Just rent or buy the BOX

·B. New TV set
·Majority of the new TV setswill havebuilt -in MGEG-4 receiver
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·National DTT logo

·Marketing

·Present compatibilty

·Support



Two yearsfrom now
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TargetedTime-line

2010 PASSIVE MASSES ɀTARGET 25%

Countdown Rest & after

2009 GENERAL AUDIENCE ɀTARGET 50%

Information 
campagne

Detailed teaching
Event marketing 

locally
Christmas

Countdown

2008 EARLY ADOPTERS ɀTARGET 25% 

It starts now All channels 
Unique content 

- Olympics
All the country

is covered
Advising



3 KEY AREAS

CHANNEL 
AVAILABILITY

ωALL LOCAL CHANNELS 
MUST BE PRESENTED 
FROM DAY ONE

COVERAGE & 
RECEIVERS

ω100% penetration for 
MUX1

ωVariety of receiving 
equipment should be 

available for rent / 
purchase

SUPPORT & 
MARKETING

ωPEOPLE WILL 
UNDRESTAND AND 

PARTICIPATE



The Process will not start without all channels on DTT



MUX1 (free)

MUX 2 (pay) MUX 3 (pay)

Availabilty at January 2008



DTT households

Launch of one pay 
and two free digital channels
doubled the number 
of sold boxes in two months  
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July-August2008
MUX1 (vaba)

MUX 2 (tasuline) MUX 3 (tasuline)

+3 lisa-
kanalit
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Coveragesummer 2008 
mux1 ςappr100%; mux2 & 3 ςappr90%


